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Since I was an architecture student in 2005, we were made aware 
of how we were depleting earth off her resources. As I moved 
into practice, I witnessed how difficult it was to convince clients or 
companies to make changes towards results they couldn’t measure or 
see immediately. 

According to the UN Environment’s Emission Gap Report 2019 
we need to close the ‘commitment’ gap between what we say we 
will do and what we need to do to prevent dangerous levels of 
climate change. 10 years ago, if countries had acted on the science, 
governments would need have needed to reduce emissions by 3.3% 
each year. Today we need to reduce emissions by 7.6% every year. 
Policy changes are necessary, but how do we change individual and 
group attitudes, habits and ritual to make them more synonymous 
with our emerging future? 

Though there are many ways to answer and explore this question, 
I became particularly interested in re-imagining rites and rituals 
to make them more attuned to a future where the environmental 
crisis is a reality. Though modern rites and rituals are ubiquitous 
in our daily lives, they are not without consequences. Ecological 
anthropologist Roy Rappaport does not say that rites in fact exercise 
ecological functions, rather they should (Grimes, R. L., 2003). Rites 
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of passage (such as birthdays, weddings, anniversaries) themselves 
are undergoing deep transformation in line with the modern-day 
needs. Yet the quasi-spontaneous object (gift) wrapped in paper 
with a ribbon, given on typical rites of passage mainly in the private 
circle of family and friends with an element of surprise might not 
have transformed much. Gifting is never treated as rites of passages 
themselves, as rituals with their very own sequences, and very own 
phases of margin and liminality (Silber, I. F., 2018). Yet According to 
research by ResearchandMarkets.com, the global gift retailing market 
is on track to make $77 billion by 2022.

These gifts involved in the transition, act as mediums of influence, 
emotion, memories and values. They become containers of 
deep emotions like hope, love, happiness and bonding. Objects 
thus become a tangible hook to intangible experiences. These 
gifting rituals add to the consumerist attitude thus making us 
contribute to our own future demise. Can these objects take a 
different form to be more attuned with the angst we feel about 
the persisting environmental catastrophe and guilt at our part in it? 
Changing individual behaviour to be more ecologically responsible 
is remarkably difficult. Yet such behaviour change is ultimately in our 
own interest.

Bearing this in mind in mind my project will focus on how we might 
redesign rituals of intergenerational gifting to urban young adults to 
be more meaningful and conscious towards the environment. The 
Stage 2 project (European capital of sport) got me to reflect on the 
importance of the legacy we leave behind. Climate change, global 
warming and environmental degradation need not be the legacy we 
leave behind. 
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Sustainable lifestyles are defined as: “… rethinking our ways 
of living, what we buy and how we organise our everyday 
lives. It is also about altering how we socialise, exchange, 
share, educate and build identities. It means transforming 
our societies and living in harmony with our environment” 
(Sustainable Lifestyles Taskforce, 2010: 9).

“We do not inherit the Earth from our ancestors; we borrow it 
from our children” - American Indian proverb



Content:

Secondary  Research .................................                

Primary Research .......................................  

Online engagement tool ..........................  

Online co-creation workshop ..................   

Desk Research ............................................   

Expert Interviews .......................................  

Concept Directions ....................................  

Design Development ................................   

Future Work ................................................  

Overall Reflection ...................................... 

01              

08

17

29

33  

36

38

42

56

57





1

Routines/
Habits

Symbols/ 
Meaning/

Awareness/ 
Intent/

Ceremony

ritual / Rituals

repeated action

Figure 1. Rituals with a small letter “r”. These rituals are more casual, and 
interpersonal. Like the morning coffee ritual or exercise class. 
Rituals with a capital letter “R”. These rituals are larger in their volume and 
involve either a community, they are more organised with set rules and are 
formalised. Like weddings, graduation, baptism etc. (Ozenc, 2016).

I started my desk research by getting a basic understanding of rituals, 
their function and role (historically and presently) in our everyday 
lives. Moreover, it was important to distinguish them from
‘routines’ since the two are regularly used to mean one another. 
However, there is one importance different: one of them is done 
with an intent or purpose to make meaning, the other doesn’t. This 
meaning could be intangible, illogical, irrational, even arbitrary from a 
practical point of view, to an outsider observing the ritual in practice. 
For example, making a wish before cutting the cake. Paradoxically 
these rituals look completely normal from the inside. Rituals provide 
the performer with a glimmer or sense of meaning (figure 1). 

Secondary Research:
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rituals

life
cycles

time

afford a sense 
of belonging 

& inter 
connectedness

 of all life

carve out 
special 

moments

re-evaluate

between 
intent & 
results

transform

reflection

gratitude

serve as a 
bridge

between 
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& extra 
ordinary

between 
the ancient 
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between 
generations

nature

seasons

restore

rest

reconnect 
the dots

define 
patterns

spirituality

between the 
changing 

& the 
unchanging

renew

mark the 
passage of 

time

The purpose of the rituals may vary. On an individual level it helps 
us to transition from one juncture of life to another (figure 2). It 
could bring a sense of belonging, strengthening social ties, oneness 
in a community, interest group or religion (figure 3). In a shared 
community through the planning of ceremonies it gives structure to 
time, creating experiences that can allow for social and or emotional 
transition. From that perspective, rituals surrounding weddings, 
birthdays, retirements etc. all help the individual and society move 
from one state of being to the next.

Figure 2. Purpose of rituals - Individual level
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Figure 3. Purpose of Rituals 
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BIRTH LEARNING
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M
I
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BRAHMACHARYA:
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(0 - 24yrs)

L
I

M
I
N
A
L

Van Gennep (1960) describes rituals in terms of “rites of passage” 
there the rituals performance allows one to make the change 
from one social status to another through setting, performance, 
sequences, repetitive action and structures. Rites such as coming of 
age, marriage, retirement create spaces of “liminality” (Figure 4). 
One is removed from their current social status, placed into a state of 
flux, ambiguity or liminality, then eventually they are reincorporated 
with their new social identity. The lines between the status quo and 
change are not defined clearly. The changing and unchanging reside 
together. My starting point was to explore how one navigates the 
state of flux in through daily rituals and / or Rituals which help mark 
life milestones. 

Figure 4. Rites of passage and liminality.
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UNION

marriage 
festivals

team formations
incorporation 

mergers

energize

calm

Insights:

Contemporary individuals encounter issues of 
“change” all through life and rituals in its core 
helps suspend the ordinary for a certain time and 
reconnects one with what is important and how life 
is meaningful. While doing so people identify with 
a story that’s told before or create their own story. 
It helps us carve special moments of our daily routines 
and brings in meaning and enchantment in what 
could be dull, repetitive everyday life (figure 5). 

Expounding on the secondary research on rituals, I 
thought it might be interesting to understand how 
people experience and evaluate modern day rituals 
around a major milestone in their lives e.g. a wedding, 
an anniversary, a birthday etc. Have the rituals around 
these ceremonies become redundant? Do they still 
help people transition to a new state? And do these 
transitions account for an environmentally bleak 
future?

GROWTH REFLECTION/ 
GRATITUDE

energize

calm

graduation 
birthdays

promotion
owning a car

buying a house 

anniversary
recovery

meditation
grace

prayers

energize

calm

Figure 5. How rituals / Rituals help us. (www.ritualdesign.net)
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LOSS / 
HEALING

UNION ENERGY SEPARATION CONGREGATIONS

marriage 
festivals

team formations
incorporation 

mergers

death 
divorce

break-ups
sickness

meditation 
dancing
exercise

walk 
coffee breaks

divorce
job loss
death

festivals
conferences

concerts

energize

calm

energize

calm

energize

calm

energize

calm

energize

calm
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In ritual study artefacts, performances are easy to see (figure 6). 
But understanding the values, believes and mindset behind rituals 
is harder. I tried to use the framework of mode of transition 
(Ozenc, 2014) (figure 7).  As a framework, it gave me a sensitizing 
yet pragmatic lens to pull out the nuances of transition in rites of 
passage, by separating ones experiential and functional needs. 

Interviews: 

Considering the lock down and its effects on people, I wanted to 
talk to people about memorable celebratory events in their life 
which brought happy memories and took them back in time. I used 
weddings ceremonies as the ritual performance to explore the 
theme, given its importance in people’s lives.

The five whys are way to uncover people’s motivation (figure11). 
Doing this while they narrate their story was a way to get a glimpse 
into values. Thus, I chose online, in-depth, semi structures interviews 
containing open ended questions (figure 9, 10) interviews as my tool 
to start the inquiry. 

I also wanted to understand four facets of an individual’s life: 
individual, religions, collective and secular (figure 8). Plotting these 
four facets helped uncover a person’s actions and value themes. 

WAYS OF MAKING

WAYS OF BEING

BEHAVIOUR

ASSUMPTIONS

PROCESS

DATES

DEEPER TRUTHS EMOTION

ARTEFACTS

ATTITUDES

HABITS

WAYS OF THINKING

WAYS OF SEEING

ARTEFACTS ROUTINE

MINDSET VALUES BELIEFS

GESTURES

WORDS

OBJECTS

SEQUENCE REPETITION

PURPOSE WORLD VIEW

IDENTITY

MOTIVES

TRANSFORMATIONNEEDS

ETHICS VALUES

Figure 6. Interpreted using Rose Window Model

Primary Research:
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Individual

Collective

Traditional / 
Religious

Secular/ 
Spiritual

Meditation

Gardening Yoga/ Exercise

Coffee/ Tea
Prayer 

Music

Temple Visits

Pilgrimage

Fasting

Festivals Weddings

Conferences

Chanting

Sport events

Concerts

Alcohol Anonymous

Sunday Mass

Friday Prayers /Jummah

Pre Game Rituals

Hackathon

Performances

Grooming/ Parlour Visits

Baptism

WAYS OF MAKING

WAYS OF BEING

BEHAVIOUR

ASSUMPTIONS

EASY TO SEE

HARD TO SEE

EMOTION

ARTEFACTS

ATTITUDESWORLD VIEW

Figure 7. Modes of transition framework (Ozenc, 2014).

Figure 8. Four facets in an individuals life .
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Content Summary of Interview Question

Part1. A typical 
day. Daily / weekly 
rituals. 

(10mins) 

About rituals:
• What are the daily/ weekly/ monthly/ 

yearly rituals you look forward to? 
• Are there any rituals you find hard to 

stick to? 
• How do these rituals help you? 

Part2. Story of 
their wedding and 
looking back. 

(25mins) 

About Rituals:
• What were the Rituals. Did they hold 

any meaning to you? 
• What traditions did you follow and why?
• What were the expenses, efforts & 

hurdles?
• What do you remember and cherish the 

most from that day?
• What were the most wasteful things 

from the wedding?
• In hindsight would you do anything 

differently? Anything you regret? 

Part3. Probes. 

(5mins) 

Memories:
• Request to a significant picture/ video/ 

memento of the day and how you look 
back on it.

Participants: 

Participants: Seven participants ranging from the age group of 
29 years to 50 years. Five were ex-brides: 2 married (1 interfaith 
wedding, 1 destination wedding- couple interview), 1 divorced 
(traditional wedding) and 1 second wedding (interfaith wedding). 2 
were brides to be - 1 was getting married for the first time and the 
other was getting married for the third time. (figure 12)   
   
Reflection on the Interviews:

I asked the participants to send me a memento from their wedding, 
after the interview session. In retrospect, I could have asked that 
earlier as a starting point for the interview. A solo male participant 
would have been good to get a different perspective. People are 
not always happy to talk about their weddings for various reasons. 
I should be sensitive towards these assumptions in the future too. 
I should have planned better and delayed the interviews with the 
photographer, celebrant and bride whisperer till I had more 
insights, rather than speaking to them along with the participants. 
Since the interviews were online small cues from body language were 
missed. I might have not used the modes of transition as precisely as I 
wished to as the interviews where semi structured. 

Figure 9. Interview structure.
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CIRCULAR 
ECONOMY

REDEFINING 
VALUES - 
 RITUALS

SUPRIYA, 
married

34yrs, married 
at 28

Home baker

INTERVIEWS -  WEDDING

we grow up 
watching big 

weddings and 
we thought that 

was normal

these days 
are glorified

we went with 
the flow, we 
were excited 

and were 
having fun

people have had 
small weddings in 
their house -  30 

people -  and flowers 
from around their 

house

even in 
destination 

weddings people 
can do plantation 
instead of random 

games

we didnt 
understand 
the value of 

money

earlier 
generations had 

sustainability 
ingrained in 
their lives

clothes, 
jewellery 

moved down 
to generations

weddings are 
not only to 

make people 
happy

I have gotten 
into gardening 

big time,  
growing 

vegetables

I get the milk 
in the glass 

bottle instead 
of plastic so 

I boil it

I need to go down 
for a walk or in 

the lockdown I sit 
int the balcony - 

 that's where I am 
found

DAILY -  WEEKLY RITUALS

I have stopped 
baking because 

I think its 
unhealthy and 

causes too much 
waste

my gift packing 
business is also 

very wasteful and 
I don't know what 

to do about it

I try and 
encourage 

people to use 
fabric for 
packing

SUSTAINABILITY IN HER 
BUSINESS

bridesmaid 
should be 

unmarrried 
women -  which 

was strange

I choose to get 
married in belief 

of natural 
elements -  pundit 

was from there

I was told that 
when I want to go 

to my parents 
I have to take 

permission from 
my husband

SOME WEDDING 
CALL CLOSE 

FRIENDS AND FEED 
THE 

UNDERPRIVELEGED

it requires 
a huge 

change in 
mindset

weddings are 
getting 
smaller

people are not 
aware of the 

consequences

we could have 
saved and 

bought 
a house with 
that money

glorify people 
who do things 
conscously -  it 

becomes a  trend 
and a fad -  like 

vegenesim

the wedding 
took a year to 

plan -  even 
before the 

engagement

decorators 
came attached 

with the 
venues we 

selected

most vendors 
were known to 
us and who we 

had used 
before

HER WEDDING

I need 1 hour 
to go down for 
a walk or inthe 
lockdown I sit

family one 
meal on 

the 
weekend

BUDGET / COST

IN HINDSIGHT

glorify people who do 
things consciously, how 

they are ablie to 
influence the others -  it 
becomes a tread and a 

fad and everyone 
yearns to be like them

RITUALS I CANT STICK TO

some sort of 
workout or yoga 
-  I had to push 
myself -  more 

like a task

reading -  I 
don't get down 

to reading 
everyday

after husband 
is back we talk 
for at least 1/2 
hour about the 

day

without meeting 
friends on 

weekend life is 
dull and boring

the oundit told me 
this isnt a license to 

have sex -  it is a 
responsibility -  I 

found that 
interesting and 

progressive

we lost the 
mangal sutra 

and got 
married 

without it

independent 
association from 

the church to 
prepare you for 

the marriage

it is compuslory 
for catholics -  to 

get the 
certificate to get 

married

the engaged 
encounter -  it wasnt 
religious or church 
centred -  we got to 
know each other 

better in the 2 days

we recommended 
it other friends 
and some went 

for it after getting 
married also

you are 
supposed to go 
every few years 
to strenghten 

the bond

the other 
retreat wasnt 

good -  it wasnt 
structured well

I didnt want 
to 

compromise 
on the food

it is compuslory 
for catholics -  to 

get the 
certificate to get 

married

the engaged 
encounter -  it wasnt 
religious or church 
centred -  we got to 
know each other 

better in the 2 days

we recommended 
it other friends 
and some went 

for it after getting 
married also

you are 
supposed to go 
every few years 
to strenghten 

the bond

the other 
retreat wasnt 

good -  it wasnt 
structured well

engaged 
encounter - 

 learning from 
games & role play 
-  it was so much 

fun

I started the 
cry in the 

dress shop 
because it was 

over budget

parents were 
not involved in 
the planning - 
 just paid for it

dieter 
being a boy 
didn't have 

the time

coordinating 
got stressful 

but overall we 
were having 

fun

friends were 
involved with 

small 
decoration 

work

influence of 
tv series 

about 
weddings

10 days before 
the wedding 

I stopped 
talking to all 
the vendors

everyday it 
was closer to 
reality -  and 
I saw what 
I wanted

first time 
I planned 

something in 
such detail

I had 
a diary to 

keep 
everything

I felt 
important 

also

we were 
very 

foolish

I would have 
done a lot of 

thing 
differently

waste of 
so much 
money

I have never 
worn the 

wedding dress 
again nor will 
ever wear it

people have 
given away her 

wedding 
clothes for 

renting

cut down 
the number 

of 
functions

have an 
smaller more 

intimate 
functions

repurposed 
my mothers 
old sari and 
 reused it for

I loved to wear 
the red chuda -  I 
like the sign of 
a new bride - 

 identity of 
a punjabi bride

we didnt know 
what we wanted 

for gifts -  we 
didn't think we 

will ask for things 
we need as gifts

we got popcorn 
maker and 

coffee maker - 
 which we don't 

use

I would change 
it to a no gift 
policy -  just 

bless us and 
have fun

we lived with 
parents before so 

we didn't know 
what we would 
need to run the 

house

we were happy 
after the 

wedding and 
they had a lot 

of fun

last functions -  
for business 

associates and 
the company 

group

300- 350 
people in 

the 
reception

total 9 
functions (2 
were small)

WHAT DO YOU CHERISH

everyone in 
the family 

from far and 
wide came 
together

everyone was 
mingling well 

and didn't feel 
like an inter 

faith wedding

the 
photographs 
is what I go 

back to

small 
parts of 

the videos

we didnt have 
a budget but 

we knew what 
would be 

unreasonable

1.3cr -  not 
the 

honeymoon

almost 
on 

budget

parents took 
care of the 
wedding 

costs

ground and 
venue rentals 

were most 
expensive

the white 
wedding gown 
was the least 

expensive

GREEN -  SUSTAINABLE 
WEDDING

we don't even 
celebrate our 
birthdays or 

anniversaries - 
 we do it home

when we have 
children also we 

have decided that 
we will no do 

anythign for the 
first few birthdays

CHANGE SEEN IN HER 
WORK

moms are gettign 
more conscious - 
 having it at home 

with home chefs so 
that kids don't go 

out and eat 
unhealthy food

WHAT DO YOU ENJOY IN 
OTHERS WEDDING

I like the 
food

I love observing 
people and 

watching them 
and I feel 

I become a part of 
their family

looking 
forward to 

meeting other 
guest who we 

know

I love to see the rituals - 
 how relatives are 

bonding -  watching all 
that makes me me feel 
that I am part of their 
family -  I just love that

OTHER MILESTONE THAT 
WAS CELEBRATED

wedding 
was the 
biggest 

celebration

the house we 
bought and set it 

up -  it was 
a milestone but 
the celebration 
was very lowkey

proposal was a 
big deal -  it was 

very special 
because of the 

way it was done

loss of a family 
friend was a big 

hit to me and my 
mom -  it took 

a year to get over 
the death

my brother 
has lost his job 

-  that's been 
difficult to 

digest

INSIYA, divorced
35yrs, married 

at 28
Buyer at Studio 

8

1000 -  1200 
people in 

the 
reception

total 4 
functions

INTERVIEWS -  WEDDING

BRIDAL WEAR DESIGNER

designers 
don't 

repurpose

6- 7lacs-  
bridal

17- 20 
lacs

repurpose 
for first 

birthday of 
child

DAILY -  WEEKLY RITUALS

HER WEDDING

run or 
exercise - 

 or go 
drinking

I want to 
sell my 

wedding 
dress

by 
reception I 

felt cheated

nobody 
enjoys their 

wedding and 
you pay for it

some things to 
make the tradition 

alive should be 
there to feel 
connected

muslim 
calender 

I have to call 
and wish the 

family

I WANTED A  
SMALL 

WEDDING - 
 but didnt 
happen

he booked the 
hall before 
meeting my 

parents

the guys 
side pay so 
they decide 
the venues

we had 
to follow 
traditions

we didnt need a 
wedding planner 

becasue 
expensive and we 

had to stick to 
traditions

5- 6 days 
of 

planning

I wasnt very 
involved in the 

planning-  
husband and 

uncle did most of 
the planning

they discuss 
the budget 

from the 
start

the traditions 
don't involve me - 
 it like my father 

got married to my 
husband

its ingrained 
so you think 
that's how 

I should do the 
wedding

a lot of things 
didnt make 

sense -  many 
things don't 

make sense now

none of the 
rituals 
made 
sense

I hated every 
part of it 

because it was 
too traditional

everything 
was very 
stressful

introducing 
people - 

 everything 
was stressful

simple 
signing and 
finish it one 

day

the legal 
process is 
with the 
lawyer

I was more 
interested in 

others 
wedding than 

my own

I was crying 
all day 1 day 
prior to the 

function

spend on 
a shoot or 
educate 

someone

people should 
be strong 

headed now but 
I understand 
they can't be

gifting -  cash 
and gold - 

 so that was 
good

most wasteful 
thing -  food 

and the 
number of 
functions

the mental 
change was 

stressful

I was brave and 
told then I don't 

fast which 
people have lied 

about

expensive 
thing -  

staying of 
people

the mosque has 
rules of limited food 

-  1 starter -  I main 
course -  1 dessert - 

 that's what you 
have to do

they try to 
encourage all the 

functions in 
masjid and don't 
have the other 

ones

when 
someone lese 
is taking care it 

is a better 
experience

someone to 
take the 

responsibility 
make 

a difference

I paid 
for the 

wedding

the gifts of 
cash were 
used into 

the wedding

12 lacs 
from my 

side

WHAT DO YOU ENJOY IN 
OTHERS WEDDING

look 
forward 

food

WHAT ARE THE CHERISHED 
MEMORIES OF THE 

WEDDING

manish 
came -  I felt 
important

warmth of 
the whole 
ceremony

OTHER MILESTONE THAT 
WAS CELEBRATED 

/ MOURNED

the job with 
manish malhotra - 

 that was 
something 

everyone was 
proud of

there was 
a hustle in 

everything so 
didnt feel like 
a celebration

MY DAD 
PASSED AWAY 
AFTER 12 DAYS 

OF THE 
WEDDING

moving to 
Dubai 
wasnt 
happy

SILBA, married
41yrs, married at 
32 / karsten 31

founder and 
Mangaing partner 
of SNK consultant

100 
people

destination 
wedding -  4 

functions

INTERVIEWS -  WEDDING

DAILY -  WEEKLY RITUALS

HER WEDDING

first coffee 
in the 

morning

no plans 
for the day 
-  very fluid

rountines not 
happening -  exercise 

, read a book 
, refelection 

/ spiritual 
connection

dating 
for 1.5 
years

I wanted a small 
wedding -  family 

and friends 
wedding

the wedding 
not only met 
but exceeded 

my 
expectations

I have seen 
big weddings 

are 
impersonal

I wanted to 
look around 
and see all 
the people

extension 
of who I am 
and we are

I hate big groups 
of people and 
I grew up with 

that and I ddint 
like it

we had an 
organising 
committee 

+ the wedding 
planner

1 year to 
plan the 
wedding

wedding planner 
gave us 

recommendations 
and we picked the 

ones we liked

pre 
wedding 

were both 
sides

main wedding 
was German 

beacuse it would 
be an experience 
for the ones who 

came

it was also 
easier to 
get the 

vendors

offensive 
-  none

German 
traditions-  

celebrating the 
the couple

rituals that 
I liked -  
toast 

raising

got a surprise 
of a printed 

book 
/ newspaper

food -  alcohol - 
 music -  we 

didnt want to 
compromise 

on

paper work - 
 we got more 

help from 
couples at the 

embassy

getting vendors 
was the biggest 
hurdle -  flowers 
were the biggest

we used 
seasonal 
flowers -  
punies

stress of the 
wedding -  I 

put on 
weight

after the 
wedding we 

took a vacation - 
 out gift to them

wedding 
website 

was 
created

wedding 
planning 

+ destinatio
n planning

enjoys-  
designing save 

the dates -  
invitations - 
 the theme

we spent a lot 
of money -  but 
the memories 

I got is 
priceless

I don't 
remember the 
gifts -  we got 

what we asked 
for

the gifts and 
money we got 

paid for the 
honeymoon

the German 
wedding isnt 
excessive -  so 
there wasnt 
much waste

we didnt have 
fire work and 

confetti because 
that was not 
sustainable

ladies have 
a beer and 
cake party - 

 who helped in 
the wedding

destination 
weddings are 

a complete 
waste

being 
resourcesful is 
what couples 

can do

local vendors/ 
small vendors 
(not big ones) -  
were sourced 

for the wedding

now 
I would do 
e- invites

2 trees 
were cut 
for our 

wedding

breakdown - 
 when the 

wedding gown 
was not fitting

cherished 
memories -  

when we said 
our vows

100k+

the 
fireworks 
-  coffetti

no 
car

seasonal 
flowers

local food 
for ma 
small 

caterer

wastage

tradition

commute 
between the 

wedding 
venue

we made church 
booklets but in 

todays technology 
there are better 

ways to do

challenge-  to 
wear a new 
outfit but 

I have gotten 
over that

couple to be the 
centre and to be 
more authentic 

rather than 
rehearsed

mom -  dad -  
25th weddign 
anniversary - 

 cruise

40th 
birthday 
of both

we paid -  
aed100k+

1.3CR

BUDGET / COST

WHAT DO YOU CHERISH

GREEN -  SUSTAINABLE 
WEDDING

WHAT DO YOU ENJOY IN 
OTHERS WEDDING

OTHER MILESTONE THAT 
WAS CELEBRATED

look at 
videos and 

pictures

REVISIT FROM WEDDING 
DAY

dad wanted 
a reception for 
the abu dhabi 
people -  but 

didnt happen

KASIA, married
41yrs, married with 
a daughter, at 31 / 

Micheal 32
Head of a talent 

management 
company

31 
people

polish 
wedding

INTERVIEWS -  WEDDING

DAILY -  WEEKLY RITUALS

HER WEDDING

gym/ 
workout

experience that's 
enjoyable, 

rememberable-  
everyone has a good 
time and they know 

each other

people told 
us its the 

best wedding 
every

relaxed 
and 

small

coffee 
before 
starting 

work

all the 
meals we 

have 
together

small 
wooden 

church -  16th 
century

small hotel 
in the 

mountains

we rented old 
automobile 

for the travel

we had fun to say 
the official 

phrases -  micheal 
didnt go to church 

very often

he did the last 
ceremony before 
getting married -  

otherwise he 
couldn't get married 

-  3 sacroments

we paid 
-  aed20k

in poland 
the church 
is powerful

we didn't 
need to do 

a civil 
wedding

church 
wedding  is 

considered as 
civil wedding

we took 
a break from 

dancing to see 
the football 

match

we organised 
things in 
Poland in 

6 days

200aed was 
set meal for 

people -  food 
till 3pm

dating 
for 

1 year

expectations - 
 just good time 

with friends 
and family

we did 
everything 
together

paper work 
was a big 

problem -  now 
its more digital

criminal record - 
 from germany - 

 translation - 
 stamped in 

embassy

we managed to 
do it in a week - 

 the small details 
and trivial things 
that people get 
stressed about

organised 
hotel - 

 menu and 
the church

my dress 
was 

rented

I didnt have 
the need to 

keep the 
wedding dress

the wedding 
shoes is what 
I invested in - 
 400aed -  my 

daughter loves 
them

friend was a 
photographer 
and I can't find 

the video - 
 didnt pay

the band was 
also friends 

dad -  we paid 
them

rented the 
car -  they 
did the 

flowers also

the hotel 
printed he 
table cards 

and the 
decorations

there is a tradition 
of family giving 

blessings -  but we 
did it very simple

I remember 
we all were 
laughing all 

the time

everybody 
knew each 

other so it was 
all about 

having fun

the hotel was in the 
mountains -  room 

up -  reception hotel 
down and indoor 

and outdoor areas

things are 
easier when 

you do it 
yourself

planning was 
not stressful -  it 
would be easier 

if we had the 
same passport

I am glad we 
didnt involve 

my parents -  it 
would be more 

stressful

mom insisted we 
refurbish the top 

floor for no 
reason -  was total 

unnecessary - 
 5000aed

parents 
wanted 
another 

function on 
the last day

my mom is all 
about what 

looks good for 
other people

it is difficult to 
not fall for what 
parents want - 

 mentally strong

its a new 
dress -  get it 
fitted -  clean 
and return it

planning is just 
something you 
have to do to 

get something 
you want

it would be less 
stressful to do it 

somewhere completely 
outside and a new 

place and hotel takes 
care of everything -  like 

a little vacation

trend in Poland - 
 they don't want 
gifts but gift for 

charity and 
orphaned kids

I like the idea to 
collect the money 

for a charity or 
a cause -  or just 

grow a plant

HAZEL, married 
twice,

49yrs, married/ 
with 2 son 15 & 8/
business owner of 
thredup tailoring

800- 100 
people- first 

wedding

christian 
+ hindu 
wedding

INTERVIEWS -  WEDDING

DAILY -  WEEKLY RITUALS

HER WEDDING

1 hours in the 
morning for yoga 
and meditation - 

 look forward to it

clothes are 
expensive -  all 

designers 
should rent it 

out

people 
wear it only 

one time

first wedding 
I had a gown -  but 

it was was my 
sister in laws 

gown -  24 years 
ago

11- 3 work -  via 
appointments -  I 
look forward to 
goign back to 

work

small workout 
-  small 

gratitude at 
the end of the 

day

I only got new 
accessories-  
I didn't wear 

expensive 
jewelry

we 
paid

we are an active 
family so on 

weekends we are 
outdoors -  visiting 
my sister is nice - 
 visiting friends

if you plant 
you can 

have a little 
forrest

engaged in thailand in phi- 
phi -  it was a common 

destination for wedding - 
 every wedding has one 

tree with the name you you 
and the wedding date on it 

-  and can come visit

some 
food was 
wasted

having 
a good 

time with 
every one

it was from 
our own 
savings

each of us 
put in 10k 

and that was 
the budget

flying tickets 
must have 

been 
expensive 

we went to 
a wedding where 
we knew no one 
and really didnt 

enjoy that

another non typical 
wedding was nice - 
 they were marreid 
after having kids so 

that was good - 
 wasnt big -  family 

0 young people

2015 was fantastic - 
 I finished 5 years of 

my work on 
1 project and to 

open it  and I gave 
birth to Helena also 

that year

I don't even 
like the 

photographs 
of my wedding

just 
2 pictures 
that I have 

in the house

I don't think about 
the wedding but 

my daughter asks 
many questions 

about the 
wedding

BUDGET / COST

WHAT DO YOU CHERISH

GREEN -  SUSTAINABLE 
WEDDING

WHAT DO YOU ENJOY IN 
OTHERS WEDDING

OTHER MILESTONE THAT 
WAS CELEBRATED

REVISIT FROM WEDDING 
DAY

ANYTHING WASTED

I was 
supporting 

my own 
wedding

second wedding 
I went alone for 
the wedding -  1 

old sari and 
existing jewewlry

I have no 
regrets 
about it

first -  24 -  6 
months 

enegagement
second -  33 -  8 

years livein before

90% of the day 
is planned and 

it goes that 
way

my salon 
appontment 

and foot 
massage and 

meeting friends

you taking 
me back 
30 years

I couldn't 
understand 

the 
mantras

seeing your 
loves ones in 
one gathering 
-  celebration

at that point 
that was right 
for me -  and 
no grudges 

now also

we were 
ahead of times 

-  and what 
I did was the 

best I could do

I would like to 
sponsor instead of 

inviting so many 
people have lunch 
at an old age home 

or orphanage

first 
wedding - 
 parents 

had helped

second 
was self 

paid

drinks - 
 most 

expensive

clothes - 
 least 

expensive

I have the 
wedding 
album

don't 
remember 

the gifts

SONS FIRST 
BIRTHDAY WAS 

GRAND AND FIRST 
TIME my husband 
was introduced to 

family

husbands 
50th 

birthday
OTHER MILESTONES

JUDE, married 
twice, to be 

married/ with 
4 kids/

170 
people

10k£ 
all in

INTERVIEWS -  PRE 
WEDDING

HER WEDDING

we were not 
changing our 
lives to afford 
our wedding

then my 
aunt 

passed 
away

does 
venue let 

you cancel

does the 
insurance 

cover it

NEIGHBOURS 
have just paid 

off the 
wedding loan - 

 30k£

we are on 
wedding 

date No 4

before lockdown 
we got the 
bridemaids 

dresses -  hotels - 
 bands

we 
paid

partner 
made 

redundant

humanist 
wedding

family from all 
over the world 

-  when can 
they come

we accepted 
that all 

travellers 
cannot come

venue pushed it 
till dec 2021-  and 
not a weekend-  
but we anyway 
had Thursdays - 

 20/21 dec

a third of 
the 

wedding 
party is 60+

we are 
older so its 
just a day

something for 
everyone to look 

forward to 
something when 

this is over

traditions 
from 

different 
countries

sweden anybody 
can make a 

speech -  so list of 
people will make 

speeches

we set up our 
own systems 

and own 
hypes around 

it

we have 4 kids 
one stays in 

england -  how 
to get them

we still 
wanted our 
close people 
to be there

we had already 
got the wedding 

bridemaids 
dressers -  hotel

21th 
December 

2021

for the 
younger 

brides its all 
consuming

I dont want 
anyone feeling 

unsafe to 
come

photos 
+ jokes 
+ buffet

false sense of 
security with 
the wedding 

insurance

I have seen horrible 
stories of people 
making second 

deposits / saving 
every penny / more 

money

we have 
money 

put away

rethink future 
contracts - 

 signed things 
without reading 

contracts

if you change 
you loose the 
deposit -  now 

when they 
read it

niece is also 
getting married - 
 within 6 days so 
that all the family 

can already be 
there

paper work 8- 10 
week earlier -  to 

register 
intention to 

marry

registry will open 
in phase 2 -  but 
only 5 people -  

couple -  2 witness 
-  celebrant

the registry 
systems have 
been same for 

a long time

8- 10 weeks -  old 
fashioned -  100 

years  old law -  so 
that someone can 
go and object -  can 

make it faster or 
quicker

weddings are 
commercialised 
and we wanted 

to stay away 
from it

people are 
sharing and 

moving resources 
-  on wedding 

forums -  

I have 
3 wedding 
dresses for 
each date

sample sale 
for the dress 
-  I saw a nice 
dress for 270

I paid for 70£ for 
a girls dress who 

was in front of me 
-  that was my pay 

it forward

stillweight - 
 sample 
wedding 

dress

I have lost 
2 stones and 
I had to get 

dress 3 

I will put it 
on the site 
to pass it 

on

the final 
dress is 
more 

expensive

we are not 
going to have 
a cake -  but 
a friend has 

offered to bake

splurged on bride- 
maids dress -  12 

bridesmaids-  only 
thing we were 

lavish on

my mom died 20 
years ago-  teddies 
parents died -  so 

we want to 
acknowledge that

we want to 
remember 

them but not 
a memorial

I wanted to do 
their photographs 
and slides but my 
daughters have 

told me no its not 
a wake

I have seen 
a huge end pieces 

and people 
getting people not 

anymore

they 
sometimes 

have an empty 
seat for them

pour sand - 
 hand fasting-  

memory 
book

something 
with photos I 

can do -  
because that's 
live memories

in my wardrobe 
a tree and 

everyone puts 
thumb print and 

that becomes 
a leaves

first family 
event in 

5 years which 
is not a furneal

have an 
annual nobody 

died party to 
get together

we planted 
a tree when 

my mom died 
20 years ago

people are 
doing artificial 
flowers which 
can be kept

something in 
the wedding 

contract to say 
that we looked 

at local sourcing

people are 
spending time on 

social media at 
lockdown so there 
is a way to bring 
more awareness

humanist 
wedding in 

the 
wedding

we are not 
having 

cars

we were 
planning to 

drive around 
america and 

Canada

but now we can 
get a camper 

van and explore 
uk -  our own 

backyard

we are 
rethinking 
our own 
lives now

support 
the local 
economy

eddi was 
going to 

Amsterdam 
with the boys

I was going to 
dundee for mine - 

 where there is 
good food and 

some drinks 

EMMA, ,
yrs, to be 
married, 

social work

26 
people

£3500

INTERVIEWS -  PRE 
WEDDING

HER WEDDING
HUMANIST 
WILL be the 

celebrant

humanist 
wedding

we are having 
drinking from a 

quate -  alcohol so 
that its not poisoned 

-  my brother and 
chris dad

we 
paid

hand- fasting and 
well from both 
our moms -  to 

indicate they got 
us into the world

we didnt know 
of any of these 
till we met the 
humanist told 

us

the vendors are 
accommodating

LED dance 
floor and 

cherry 
blossom trees

26th may on 
friday now 
moved to a 
week day to 
27th august

centre 
pieces and 

decor 
ourselves

we want a small 
one becasue we 

bought this house 
2 years ago -  so 
didnt want to 
spend 20- 25k

we said he 
wanted me 

to be his 
wife

my dad passed 
away a few 

days after my 
enegagement

he died 
a year ago - 
 cancer -  in 

5 weeks

we had been 
to Japan for 
chris 40th 

birthday and 
then we knew

when we 
landed we 

went to see 
him

we showed 
him the Japan 
video about 

chris 
proposing

my dad 
reached out 

to shake 
chris's hand

so my mom will 
walk me down the 

aisle -  not my 
brothers - 

 opposed to 
tradition

I did my wedding 
planning to take 
my mind off his 
death and help 

me focus

funeral was good - 
 me and 

2 brothers picking 
out coffins -  we 

are ONLY 20- 30'S

we should not 
be picking 

a coffin at this 
age

my dad wasnt 
religious by my 

mom is 
christaina and 

religious

so he said he 
wanted my 

moms 
minister to do 

the funeral

end of 
funeral 
funeral 
parlour

250- 300 people at 
his funeral which 
was unexpected 
because my dad 
didnt have many 

friends

he would just go 
during Christmas 
with my mom to 

keep her happy -  so 
we picked 

a Christmas song 
playing

incorporate 
people who 

dies into their 
weddings

memorial 
candle or 
picture of 

him

keep a seat for 
the person or 

photos ladders of 
pictures of people 

who died

all the loved 
ones in one 

room - 
 becoming the 

MRS

we don't know if we 
will have the 

reception later next 
year -  I get the wear 
the wedding dress 

2 times

the page boy 
and flower girl 
will their dress 

fit later in 
a year 

 the 
reception 
will be the 

cost 2 times

ivory dress - 
 online - 

 bridemaids dress 
and the dress 

I like was there for 
£400 from £1400

I would have 
personally 
never paid 

£1400 for the 
dress

if renting 
wedding 

dresses was 
biggere people 

woud do

its an intimate 
wedding so 
doesn't cost 

much

its a package 
for the 

wedding -  
3500£ -  4000£ 

-  36 people

bother and 
chris suit is 
130£-  my 

dress £400

honeymoon 
is a cruise in 
september

we picked end of 
august because the 

honeymoon is in 
September -  otherwise 

you are going on 
honeymoon without 

the wedding

gifts -  been 
together 7 years 
have our dream 

house so we don't 
need anything

we have been 
doing things for 
charity already - 

 and its the 
same people

we thought of 
putting a bucket 
for hospice for 

at the bar - 
 spare change

wedding 
and 

reception in 
one place

3 weeks ago when I 
got to know august 

brides might get 
pushes too -  then 
I was devastated 

and cried

we have 
got our 

M10 forms

bring birth 
certificate 

on the 
wedding day

CLIENTS 
FiRST 

COME TO 
SCOUT

connection with 
clients, what they 
have in mind, just 
not what we have, 

can't leave the 
client alone

connection with 
clients, what they 
have in mind, just 
not what we have, 

can't leave the 
client alone

INSIYA -  MANISH 
MALHOTRA -  BRIDAL WEAR 

DESIGNER

BRIDAL WEAR DESIGNER

CLIENTS 
FiRST 

COME TO 
SCOUT

connection with 
clients, what they 
have in mind, just 
not what we have, 

can't leave the 
client alone

connection with 
clients, what they 
have in mind, just 
not what we have, 

can't leave the 
client alone

CLIENTS 
FiRST 

COME TO 
SCOUT

connection with 
clients, what they 
have in mind, just 
not what we have, 

can't leave the 
client alone

connection with 
clients, what they 
have in mind, just 
not what we have, 

can't leave the 
client alone

INSIYA -  MANISH 
MALHOTRA -  BRIDAL WEAR 

DESIGNER

I would still have 
a traditional 

wedding because 
that is what you 

have seen 
growing up

we didnt 
understand 
the value of 

money

people are not 
aware of the 

consequences

we were 
very 

foolish

I would have 
done a lot of 

thing 
differently

waste of 
so much 
money

earlier 
generations had 

sustainability 
ingrained in 
their lives

we grow up 
watching big 

weddings and 
we thought that 

was normal

gifting -  cash 
and gold -  
something 

like that

we didnt know what we 
wanted for gifts -  we didn't 
think we will ask for things 

we need as gifts

we got popcorn 
maker and 

coffee maker - 
 which we don't 

use

I would change 
it to a no gift 
policy -  just 

bless us and 
have fun

we spent a lot 
of money -  but 
the memories 

I got is 
priceless

I don't 
remember 
the gifts - 

its ingrained 
so you think 
that's how 

I should do the 
wedding

none of the 
rituals 
made 
sense

I hated every 
part of it 

because it was 
too traditional

I would still have 
a traditional wedding 

because that is what you 
have seen growing up

Functional need: to get 
married

Experiential need:  to have 
fun, make memories.

Regret

Gifts

Rituals

Experience/
memories

I remember lot 
of laughing, 
dancing and 
having fun

extension 
of who I am 
and we are

Figure 10. Interview analysis.
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“We have decided after the big wedding, now 
even when we have kids we will have small 
celebrations for them.”

“I hated every part of it because it was very 
traditional. But I will still want to have a 
traditional wedding because that is what I 
have seen growing up and its ingrained in 
me.”

“The clothes and the gifts were the most 
wasteful part of the wedding. The gifts didn’t 
fit out lifestyle.”

“We spent a lot of money on our wedding 
yes, could we have used the money better - 
yes...  but the memories I got in return are 
priceless.”

“The clothes, bridesmaid dresses are not a 
waste - that is tradition, culture, memory. Two 
tress were cut for our wedding decoration - that 
was a waste.”

Insights: 

• Rituals and tradition are important to people even if 
they don’t fully understand them. It is what they relate 
with, it is what they have seen growing up and what 
connects them to their past. 

• People value memories above everything else. They 
consider them priceless. 

• Value of things change as people go through life.

• Celebrations are an extension of the people - their values 
their beliefs. 

• There is a thin line between what people consider 
tradition/ emotion/ memory and what is wasteful.

 
• There is a gap in what people want in the present and 

what they might value in the future (figure 11).

• In hindsight people wanted a no gift policy. They found 
gifts wasteful unless was gold or money. Most of them 
couldn’t remember the gifts they received.  

Figure 11. Interview - 5 Whys.
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Figure 11. Interview - 5 Whys.

Figure 12. The momentos 
people sent were videos 
and pictures of their 
wedding, which they 
revisit.

Figure 13. Participants - zoom interviews. 
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Reflection: 

The participants who felt they had overspent on their wedding 
regretted the decision as their values change over time. If they had 
to do things again, they want to be associated with the rituals even if 
they don’t understand them, it is something they “identify with, its 
ingrained in them”. Looking ahead they don’t want their children to 
make the same mistakes and they want to transfer evolved values 
and leave a better legacy for them. 

However, it was interesting to note that most participants didn’t 
remember the gifts they received. The gifting process is on 
ongoing, ever moving, dynamic symbolic exchange designed to 
capture memories, feelings, and other relational goals. Gifts usually 
take the form of goods and objects. While facets of long-standing 
material gifting rituals are losing value, people still think of rituals 
as an important element in their lives. Can we then re-imagine the 
ritual of gifting to be more meaningful and to hold long term value 
(figure14)? What could the future of gifting look like?

I was very confused at this stage of the project. My starting point 
initially was wedding and circular economy, but my research revealed 
that people don’t consider tradition or rituals as wasteful. They attach 
values and meaning to it. Thus I decided to pivot my project towards 
the gap I saw in the ritual of gifting. Why was it that people didn’t 
remember the gifts they received or considered them wasteful?

Gifting ritual Design

BEHAVIOUR CHANGE
• motivation
• values
• meaning
• intention

relational goals   -    follow through   -   achievement

    

human activities 
that capture 
memories & 

values

tools & methods 
to make human 

experiences more 
meaningful 

Figure 14.  
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Gifts in rites of passage or gifts as rites of passage:

• Can the ritual of gifting be redesigned to be more meaningful?
 
• Is there a gap between what people want as gifts and what they 

receive? 

• Should gifts help people to build a better future?

• Can the ritual of gifting on special occasions be a vehicle 
to transmit, and amplify values worth passing on through 
generations?

• What are the values that they want to bring from the past? Values 
that matter now and Values that are not formed yet, but driven by 
future expectations?  
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Framing of How Might Wes:

Rituals in its core helps suspend 
the ordinary for a certain time and 

reconnects one with what is important 
and how life is meaningful. 

Value of things change as people go 
through life. They don’t their children 
to make the same mistakes and they 
want to transfer evolved values and 

leave a better legacy for them. 

Rituals and tradition are 
important to people even if they 

don’t fully understand them.

Most of them couldn’t remember 
the gifts they received because 
commodities holds less value 

for them, yet gifting remains an 
important ritual in peoples lives.

HOW MIGHT WE
 redesign the ritual of intergenerational 
gifting to pass on values, knowledge 

and giving back to the future 
generations?

Insights from Secondary Research:

Insights from Primary Research 
(Interviews):
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Online Engagement Tool:

An important insight from the earlier interviews was around the lack 
of valuable and memorable gifts. I wanted to further explore how 
one could make gifts meaningful and memorable, especially in the 
intergenerational context (narrowed to parent – child for a more 
targeted group). I had to design a way of mapping expectations from 
a gift, the memory attached with it and the usefulness of the gift in 
the future. The best way to do this was to get the parents and their 
children together and have a conversation using an engagement tool 
in which both could participate and give their opinions. 

Participant Selection:

I selected families as participants that have lived, or experienced 
different cultures from their native culture. The upper middle 
urban families that have the luxury of living a greener lifestyle. In 
families that had children above the ages as 18 years, the children 
and parents were involved in the engagement (4 families). The 
families that had kids under 18 years only the parents were involved 
(3 families). The participants spanned from ones living in Dubai (from 
India), Glasgow (from America), Ottawa (from Italy), Los Angeles 
(from India). I thought this would give a richer study as the parents 
and or children have transitioned or witnessed different cultures 
and backgrounds, forming a more global outlook yet maintaining a 
connection with the family history.  Figure 15.  Poster for online engagement tool.
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Design of the Engagement tool:

I started with floating a poster (figure 15) that explained the project 
intention. The participants had to think of a meaningful gift that they 
had received or given. This was the starting point of the conversation. 
Once the participants were selected, consent forms were sent out. 

The long-standing tradition of commodities as gifts are now finding 
their way into online retailing.  The younger generation are coming 
to value intangible digital objects like text messages, images, music, 
money, e-vouchers and subscription accounts (Kwon, H. et al, 2017). 
As this shift occurs how are they experiencing intangibility of the gift? 
I wanted to explore other themes like purposefulness, sentiments, 
emotions, uniqueness and process of sourcing that makes meaningful 
gift. Also, if there were different financial model of gift giving 
(sacrifice of comfort, effort to collect points) would that make the gift 
more meaningful. 

I also thought of using the WHAT IF.. scenario to explore how 
people may then re-image gifts in the future. The impacts and 
challenges that the physical and human environments face as a result 
of anthropogenic-forced global environmental change are, by now, 
familiar; constituting a real and immediate threat. (Axon, 2017). If we 
imagined this scenario then what could be the intergenerational gifts 
that people want to give or leave behind, how would they want to do 
this with interventions that could create not only meaningful gifts but 
also lifestyles, behavioural changes and maintain sustainable living 
which is passed on through generations. (figure 16,17.)
 

1. EMOTION 
Memory

Significance 
Purposefulness 

Sentiment
Meaning 

2. FORM
Tangible Hooks

3. WHAT IF...

Framework of the Engagement tool:

Figure 16. 



19

4. NEW FORM
Tangible Hooks

5. NEW FINANCIAL MODELS
Accountability 

Sacrifice
Purpose

6. SHAPE
Service / Experience

7. CONTINUITY
Intergeneration 

Community 
Spirit

3. WHAT IF...
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Cards added by the 
participants:

GIVING HER 
MONEY TO 
PUT ASIDE -  

TEACHING HER 
TO DO IT

SHARES OF 
COMPANIES

KNOWLEDGE / 
SKILLS

SEED BANK
RESEARCH TO 
VACCINATION

AN EXPERIENCE 
WITH THE CAUSE

ENCOURAGE 
THEM TO  BUY 

USED ITEMS

PERSONAL
GROWTH

FINANCIAL 
GROWTH TEACHES ME 

NEW WAYS OF 
DOING THINGS

Format of the Engagement tool:

(15 mins)

Part 1. 
Let talk of a 
meaningful gift you 
have receive or given 
someone. 
(10 mins) 

KID: What would 
be an ideal gift 

for you?

CASH
DIGITAL 

CURRENCY A TREE FOR YOU

SPONSORS / 
ADOPTS AN 

AMINAL FOR 
YOU

GADGET

AN 
EXPERIENCE

SOMETHING 
THAT GROWS 

WITH YOU

SHARES OF A 
COMPANY

KID: What do 
you want the gift 
to mean?

SHORT TERM 
JOY

LONG TERM 
INVESTMENT

MAKE 
MEMORIES

SHOW LOVE / 
CARE / 

AFFECTION

REFLECT YOUR 
PERSONALITY

HAND MADE SHOW THE 
TIME / EFFORT

INCREASES 
EFFICENCY IN 
THEIR WORK

GIVE THEN 
KNOWLEDGE 

EXPOSURE
GROWTH

SURPRISE

KID: What is the 
emotion you 
want to feel?

ACHIEVEMENT/
PRIDE

LOVE RESPONSIBLE CONNECTION

PARENT: How 
would you want 
it to be sourced?

I DONT WORRY 
ABOUT THAT

FROM PEOPLES 
TRAVELS

IF THEY MAKE 
IT THEMSELVES

GOT IT MADE 
FROM AN 
ARTIST / 
CRAFTED

HAS HELPED 
SOMEONE

HAS BEEN GOOD
 TO THE 

ENVIRONMENT

HELPED A 
CAUSE

BESPOKE UNIQUE 

KID: How would 
like the gift to 
help you?

MORE NEW 
THINGS

TEACHES ME 
SOMETHING

HELPS ME 
TRANSFORM

TELLS ME A 
STORY

MAKES ME 
RICHER

TEACHES ME 
NEW WAYS OF 
DOING THINGS

GIVES ME A 
NEW 

EXPERIENCE

Purpose of the gift?

GIVES NEW 
MEMORIES OTHER OTHER

PARENT: What do you 
think would be a good 
gift for future 
generations?

LEAVE STORIES 
BEHIND 

MEMORIES TREES BIO DIVERSITY

PARENTS: Would you 
want alternate ways  
to invest for them?

CHILD: How would you 
like to see the effects 
so that it is exciting for 
you?

When are you 
most likely to do 
these savings?

WHEN 
SOMETHING 

GOOD 
HAPPENS TO 

ME OR MY 
FAMILY

DURING 
FESTIVALS 

DURING 
CELEBRATIONS 

LIKE  
BIRTHDAYS / 

ANNIVERSARY

WHEN 
NATURAL 

CALAMITIES 
OR 

UNFORESEEN 
DISASTERS

WHEN 
SUGGESTED BY 

SOMEONE

SMALL 
PORTION OF 
THE SALARY

AFTER A 
PILGRIMAGE

OTHER

RENEWABLE 
ENEGRY

EXPERIENCE TO 
ESCAPE INTO 

THE PAST 

SIP

GYM WORKOUTS
DIGITAL MONEY
YOU MINE WITH 
YOUR GADGETS

REDUCING 
CONSUMPTION -  

LOCALLY 
SOURCED 
OPTIONS

REWARD 
POINTS -  FOR 
SAVINGS ON 
ELECTRICITY/ 

WATER

Behaviour change now 
to have positive effect 
in the future without it 

being a sacrifice?

GIVING TIME REDUCE TRAVEL CARBON POINTS

REDUCE CAR 
USAGE

STUFF RECOGNITION 

INTER 
GENERATION 

CARRY 
FORWARD

REMINDERS 
-  VIDEO / 
PICTURES

POWER / 
STAKEHOLDER

GROWTH CHART PICTURESCOMMUNTY 
CONNECTION

CAUSES THAT I 
AM 

PASSIONATE 
ABOUT

OTHER

ALTERNATE FINANCIAL STRATEGIES 
FOR MAKING INVESTMENTS IN GIFTS.

EFFICENCY

SEED BANK

PARENT: What 
would  ideally 
like to gift?

PARENT: What 
do you want the 
gift to mean?

PARENT: What is the 
emotion you want to 
your child feel when 
they get the gift?

NOVELTY -  
ONLY I HAVE IT 

PERSONAL
GROWTH

FINANCIAL 
GROWTH

OTHERS 

BOARD GAMES FOOD

KID: Do you have 
a preference on how 
this gift is sourced?

PARENT: How 
would like the gift 
to help your child?

CHILD: What do you 
think would be a good 
gift for future 
generations?

PARENTS: Would be happy 
in investing in something 
where you don't see 
immediate returns ?

PARENT: How would 
you like to see the 
effects  now and in the 
future?

AN EXPERIENCE 
WITH THE CAUSE

RESEARCH TO 
VACCINATIONSUSTIANABLE 

FARMING

THEIR TIME

STOCK 
CERTIFICATE

OTHERS

EXPERIENCE TO 
DO IT BY 

TEACHING THEM

ENCOURAGE 
THEM TO  BUY 

USED ITEMS

KNOWLEDGE / 
SKILLS

OTHERS

CLOTHES OTHERS

OTHERS

MONEY BACK 
OPTIONS

OTHERS

CARBON POINTS

Part 2. KID: What would 
be an ideal gift 

for you?

CASH
DIGITAL 

CURRENCY A TREE FOR YOU

SPONSORS / 
ADOPTS AN 

AMINAL FOR 
YOU

GADGET

AN 
EXPERIENCE

SOMETHING 
THAT GROWS 

WITH YOU

SHARES OF A 
COMPANY

KID: What do 
you want the gift 
to mean?

SHORT TERM 
JOY

LONG TERM 
INVESTMENT

MAKE 
MEMORIES

SHOW LOVE / 
CARE / 

AFFECTION

REFLECT YOUR 
PERSONALITY

HAND MADE SHOW THE 
TIME / EFFORT

INCREASES 
EFFICENCY IN 
THEIR WORK

GIVE THEN 
KNOWLEDGE 

EXPOSURE
GROWTH

SURPRISE

KID: What is the 
emotion you 
want to feel?

ACHIEVEMENT/
PRIDE

LOVE RESPONSIBLE CONNECTION

PARENT: How 
would you want 
it to be sourced?

I DONT WORRY 
ABOUT THAT

FROM PEOPLES 
TRAVELS

IF THEY MAKE 
IT THEMSELVES

GOT IT MADE 
FROM AN 
ARTIST / 
CRAFTED

HAS HELPED 
SOMEONE

HAS BEEN GOOD
 TO THE 

ENVIRONMENT

HELPED A 
CAUSE

BESPOKE UNIQUE 

KID: How would 
like the gift to 
help you?

MORE NEW 
THINGS

TEACHES ME 
SOMETHING

HELPS ME 
TRANSFORM

TELLS ME A 
STORY

MAKES ME 
RICHER

TEACHES ME 
NEW WAYS OF 
DOING THINGS

GIVES ME A 
NEW 

EXPERIENCE

Purpose of the gift?

GIVES NEW 
MEMORIES OTHER OTHER

PARENT: What do you 
think would be a good 
gift for future 
generations?

LEAVE STORIES 
BEHIND 

MEMORIES TREES BIO DIVERSITY

PARENTS: Would you 
want alternate ways  
to invest for them?

CHILD: How would you 
like to see the effects 
so that it is exciting for 
you?

When are you 
most likely to do 
these savings?

WHEN 
SOMETHING 

GOOD 
HAPPENS TO 

ME OR MY 
FAMILY

DURING 
FESTIVALS 

DURING 
CELEBRATIONS 

LIKE  
BIRTHDAYS / 

ANNIVERSARY

WHEN 
NATURAL 

CALAMITIES 
OR 

UNFORESEEN 
DISASTERS

WHEN 
SUGGESTED BY 

SOMEONE

SMALL 
PORTION OF 
THE SALARY

AFTER A 
PILGRIMAGE

OTHER

RENEWABLE 
ENEGRY

EXPERIENCE TO 
ESCAPE INTO 

THE PAST 

SIP

GYM WORKOUTS
DIGITAL MONEY
YOU MINE WITH 
YOUR GADGETS

REDUCING 
CONSUMPTION -  

LOCALLY 
SOURCED 
OPTIONS

REWARD 
POINTS -  FOR 
SAVINGS ON 
ELECTRICITY/ 

WATER

Behaviour change now 
to have positive effect 
in the future without it 

being a sacrifice?

GIVING TIME REDUCE TRAVEL CARBON POINTS

REDUCE CAR 
USAGE

STUFF RECOGNITION 

INTER 
GENERATION 

CARRY 
FORWARD

REMINDERS 
-  VIDEO / 
PICTURES

POWER / 
STAKEHOLDER

GROWTH CHART PICTURESCOMMUNTY 
CONNECTION

CAUSES THAT I 
AM 

PASSIONATE 
ABOUT

OTHER

ALTERNATE FINANCIAL STRATEGIES 
FOR MAKING INVESTMENTS IN GIFTS.

EFFICENCY

SEED BANK

PARENT: What 
would  ideally 
like to gift?

PARENT: What 
do you want the 
gift to mean?

PARENT: What is the 
emotion you want to 
your child feel when 
they get the gift?

NOVELTY -  
ONLY I HAVE IT 

PERSONAL
GROWTH

FINANCIAL 
GROWTH

OTHERS 

BOARD GAMES FOOD

KID: Do you have 
a preference on how 
this gift is sourced?

PARENT: How 
would like the gift 
to help your child?

CHILD: What do you 
think would be a good 
gift for future 
generations?

PARENTS: Would be happy 
in investing in something 
where you don't see 
immediate returns ?

PARENT: How would 
you like to see the 
effects  now and in the 
future?

AN EXPERIENCE 
WITH THE CAUSE

RESEARCH TO 
VACCINATIONSUSTIANABLE 

FARMING

THEIR TIME

STOCK 
CERTIFICATE

OTHERS

EXPERIENCE TO 
DO IT BY 

TEACHING THEM

ENCOURAGE 
THEM TO  BUY 

USED ITEMS

KNOWLEDGE / 
SKILLS

OTHERS

CLOTHES OTHERS

OTHERS

MONEY BACK 
OPTIONS

OTHERS

CARBON POINTS

(15 mins)Figure 17.

Part 3.
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Analysis & Insights:

Insights:

Values that come from the past:

Most participants found it hard to recollect a meaningful gift they 
might have given or received. The most cherished gifts were objects 
that were linked to a memory, a thoughtful expression, story or 
their relationship with the gift giver. The gifts the participants 
spoke about were not only limited to an object but also experiences, 
an investment made for them, subscriptions and small notes of 
appreciation, gratitude and memories. Objects take them back in 
time. They act as tangible hooks to memories. (figure18)a b

c d

e

f
Figure 18. Example of meaningful gifts. a: a coffee table photo album made 
by a friend, b: coffee machine given by an aunt because of the story behind 
it, c: tree planted on the birth of their child, d: magnifying glass hand made 
by his uncle and dad which he keeps in a safe now, e. donation to pets gift, 
f. fixed deposit on wedding with a clause to be together for 5 years which 
became a joke.  
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H
I
G
H
 
E
F
F
O
R
T

LOW VALUE

L
O
W
 
E
F
F
O
R
T

LOVE CONNECTION

TEACHES ME 
SOMETHING

MAKES ME 
RICHER

GIVES NEW 
MEMORIES

TEACHES ME 
SOMETHING

MAKE 
MEMORIES

REDUCING 
CONSUMPTION

REDUCING 
CONSUMPTION

WHAT ADITI WANTS NOW WHAT PARENTS WANT TO GIFT

FINANCIAL 
GROWTH 

The gift was meaningful because she remembered what I said.
We didn't have much money. Our honeymoon was sponsored 
by an uncle
We have given travel vouchers to a friend so that they can have 
an experience for his 50th birthday.
We have given an FD to Nitu for her wedding, but they can 
break the FD if they are together for 5 years.
Most gifts have been commodities.
The charity is run by a friend so I rather give the money there.
We bought groceries or what they needed from the 
supermarket and gave it charity rather than giving the money.

AN 
EXPERIENCE

CHARITY
SPONSORS / 
ADOPTS AN 

AMINAL FOR 
YOU

ideal 
gift

meaning 
behind 
the gift

emotion 
behind 
the gift

how is it 
being 

sourced

ETHICALLY AND 
ENVIRONMENT 

FRIENDLY

how 
does the 
gift help

ETHICALLY AND 
ENVIRONMENT 

FRIENDLY

ideal 
gift

meaning 
behind 
the gift

emotion 
behind 
the gift

how is it 
being 

sourced

how 
does the 
gift help

WHAT ADITI WANTS FOR THE FUTURE WHAT PARENTS WANT TO GIFT FOR THE FUTURE

RENEWABLE 
ENEGRY

gift of 
the 

future

The stocks of renewable energy will go off the roofs.
faith in renewable energy -  once they crack it

RENEWABLE 
ENEGRY

gift of 
the 

future

RESEARCH TO 
VACCINATION

new 
financial 
models

new 
financial 
models

effects
new 

financial 
modelsINTER 

GENERATION 
CARRY 

FORWARD

INTER 
GENERATION 

CARRY 
FORWARD

REMINDERS 
-  VIDEO / 
PICTURES

when
DURING 

CELEBRATIONS 
LIKE  

BIRTHDAYS / 
ANNIVERSARY

WHEN 
NATURAL 

CALAMITIES 
OR 

UNFORESEEN 
DISASTERS

whenREDUCE CAR -  
TRAVEL -  GYM 
WORK OUTS

PART OF THE 
SALARY GOES 

INTO IT

POINTS ON 
REDUCTION OF 
ELECTRICITY -  
GADGET USE

WHAT SHLOKAH WANTS NOW WHAT PARENTS WANT TO GIFT

WHAT SHLOKA WANTS FOR THE FUTURE WHAT PARENTS WANT TO GIFT FOR THE FUTURE

ideal 
gift

meaning 
behind 
the gift

emotion 
behind 
the gift

how is it 
being 

sourced

how 
does the 
gift help

gift of 
the 

future

new 
financial 
models

effects

when

GIFT FROM MOM for 12th birthday with 12 little 
things and small notes on each of them
for my 40th birthday one of my closest friend gave 
me a picture coffee table book
meaningful -  is mostly handmade
or something associated with a memory or someone 
remembered what I like or what I am into -  it doesn't 
need to be too expensive.

CASH

ideal 
gift

meaning 
behind 
the gift

emotion 
behind 
the gift

how is it 
being 

sourced

how 
does the 
gift help

gift of 
the 

future

new 
financial 
models

effects

when

SURPRISE LOVE
LOVE

GOT IT MADE 
FROM AN 
ARTIST / 
CRAFTED

FROM PEOPLES 
TRAVELS

FROM PEOPLES 
TRAVELS

GOT IT MADE 
FROM AN 
ARTIST / 

CRAFTED / 
MADE IR 
MYSELF / 
UNIQUE / 
BESPOKE

TEACHES ME 
SOMETHING

HELPS ME 
TRANSFORMGIVES ME A 

NEW 
EXPERIENCE

GIVES NEW 
MEMORIES

STORIES MEMORIES SUSTIANABLE 
FARMING

STORIES
RESEARCH TO 
VACCINATION CLEAN AIR

REDUCE TRAVELREDUCE CAR 
USAGEREDUCING 

CONSUMPTION
REDUCE CAR 

USAGE

REMINDERS 
-  VIDEO / 
PICTURES

RECOGNITION 

INTER 
GENERATION 

CARRY 
FORWARD

REMINDERS 
-  VIDEO / 
PICTURES

WHEN 
NATURAL 

CALAMITIES 
OR 

UNFORESEEN 
DISASTERS

WHEN 
SUGGESTED BY 

SOMEONE

WHEN 
NATURAL 

CALAMITIES 
OR 

UNFORESEEN 
DISASTERS

WHEN 
SUGGESTED BY 

SOMEONE

CAUSES THAT I 
AM 

PASSIONATE 
ABOUT

SHARES OF A 
BLUE CHIP 
COMPANY

SIPSIP

she thinks giving a part of a salary 
won't let her sustain herself. there 
is anxiety about how much do you 
need to earn to lead a comfortable 
life

Parents think that part of the salary 
put away is a good way to invest.

WHAT SAKSHI WANTS NOW WHAT PARENTS WANT TO GIFT

WHAT SAKSHI WANTS FOR THE FUTURE WHAT PARENTS WANT TO GIFT FOR THE FUTURE

Grew a tree for charity -  contribute by buying a tree -  plant tree in 
your name -  give a name to the tree -  and it was in sakshi's name -  
charity of reforestation -  small organisation so they don't have the 
man power to do it.
for dads 50th birthday -  50 things on a scroll -  why we love him -  
memories with him -  relationship
sakshi doesn't want a tree as a gift -  but gadgets and makeup
combination of both -  something tangible too
suresh -  50th fujarah trip birthday
a flying experience
learning how to do makeup -  like an internship to go an learn from 
someone.
A t shirt or slippers doesn't matter to them -  they already have 
things -  so the value of things are reduced.
We try to limit the gadgets to birthday -  laptop or mobile phone -  
tied to birthdays -  so that the excitement is there.
Once they have it they value of it goes away because they have it.
She didn't like the balloon ride but she remembers the time 
together.
Money is a great gift but it is impersonal.

I want to stop buying from Zara because unethically sourced.
Going forward every one should learn how to sustain themselves.
Barter system -  I rather give money because we have the money in 
hand.
easier to give the money -  behaviour change will not tied in with 
buying a gift
I have had to do this to give you this -   really don't want it
But saying I had the opportunity to save the environment and got 
you this.
The ones motivated will make these choices anyway without these 
rewards.
But the ones who are not -  this might not be motivation enough.

CASH
AN 

EXPERIENCE

ideal 
gift

meaning 
behind 
the gift

emotion 
behind 
the gift

how is it 
being 

sourced

how 
does the 
gift help

gift of 
the 

future

new 
financial 
models

effects

when

ideal 
gift

meaning 
behind 
the gift

emotion 
behind 
the gift

how is it 
being 

sourced

how 
does the 
gift help

gift of 
the 

future

new 
financial 
models

effects

when

MAKE 
MEMORIES

MAKE 
MEMORIES

SHOW LOVE / 
CARE / 

AFFECTION

SHOW LOVE / 
CARE / 

AFFECTION

HAPPY  -  
EXCITEMENT

SURPRISE

GOT IT MADE 
FROM AN 
ARTIST / 
CRAFTED

HAS BEEN GOOD
 TO THE 

ENVIRONMENTUNIQUE ETHICALLY 
SOURCED

HELPS A 
CAUSE

GIVES NEW 
MEMORIES

GIVES ME A 
NEW 

EXPERIENCE

TREES RENEWABLE 
ENEGRY

SUSTIANABLE 
FARMING

TREES RENEWABLE 
ENEGRY

INTER 
GENERATION 

CARRY 
FORWARD

MONEY BACK 
OPTIONS

WHEN 
NATURAL 

CALAMITIES 
OR 

UNFORESEEN 
DISASTERS

CAUSES THAT I 
AM 

PASSIONATE 
ABOUT

AN EXPERIENCE 
WITH THE CAUSE

WHEN 
NATURAL 

CALAMITIES 
OR 

UNFORESEEN 
DISASTERS

CAUSES THAT I 
AM 

PASSIONATE 
ABOUT

MAKE 
MEMORIES

KNOWLEGDE 
EXPOSURE

LONG TERM 
INVESTMENT MAKE 

MEMORIES
MAKE 

MEMORIES

Values that come from the past: 

SHARES OF A 
BLUE CHIP 
COMPANY

SUSTIANABLE 
FARMING

SUSTIANABLE 
FARMING

H
I
G
H
 
E
F
F
O
R
T

LOW VALUE

L
O
W
 
E
F
F
O
R
T

LOVE CONNECTION
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WHAT ADITI WANTS NOW WHAT PARENTS WANT TO GIFT

FINANCIAL 
GROWTH 

The gift was meaningful because she remembered what I said.
We didn't have much money. Our honeymoon was sponsored 
by an uncle
We have given travel vouchers to a friend so that they can have 
an experience for his 50th birthday.
We have given an FD to Nitu for her wedding, but they can 
break the FD if they are together for 5 years.
Most gifts have been commodities.
The charity is run by a friend so I rather give the money there.
We bought groceries or what they needed from the 
supermarket and gave it charity rather than giving the money.
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The stocks of renewable energy will go off the roofs.
faith in renewable energy -  once they crack it
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GIFT FROM MOM for 12th birthday with 12 little 
things and small notes on each of them
for my 40th birthday one of my closest friend gave 
me a picture coffee table book
meaningful -  is mostly handmade
or something associated with a memory or someone 
remembered what I like or what I am into -  it doesn't 
need to be too expensive.
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DISASTERS

WHEN 
SUGGESTED BY 

SOMEONE

CAUSES THAT I 
AM 

PASSIONATE 
ABOUT

SHARES OF A 
BLUE CHIP 
COMPANY

SIPSIP

she thinks giving a part of a salary 
won't let her sustain herself. there 
is anxiety about how much do you 
need to earn to lead a comfortable 
life

Parents think that part of the salary 
put away is a good way to invest.

WHAT SAKSHI WANTS NOW WHAT PARENTS WANT TO GIFT

WHAT SAKSHI WANTS FOR THE FUTURE WHAT PARENTS WANT TO GIFT FOR THE FUTURE

Grew a tree for charity -  contribute by buying a tree -  plant tree in 
your name -  give a name to the tree -  and it was in sakshi's name -  
charity of reforestation -  small organisation so they don't have the 
man power to do it.
for dads 50th birthday -  50 things on a scroll -  why we love him -  
memories with him -  relationship
sakshi doesn't want a tree as a gift -  but gadgets and makeup
combination of both -  something tangible too
suresh -  50th fujarah trip birthday
a flying experience
learning how to do makeup -  like an internship to go an learn from 
someone.
A t shirt or slippers doesn't matter to them -  they already have 
things -  so the value of things are reduced.
We try to limit the gadgets to birthday -  laptop or mobile phone -  
tied to birthdays -  so that the excitement is there.
Once they have it they value of it goes away because they have it.
She didn't like the balloon ride but she remembers the time 
together.
Money is a great gift but it is impersonal.

I want to stop buying from Zara because unethically sourced.
Going forward every one should learn how to sustain themselves.
Barter system -  I rather give money because we have the money in 
hand.
easier to give the money -  behaviour change will not tied in with 
buying a gift
I have had to do this to give you this -   really don't want it
But saying I had the opportunity to save the environment and got 
you this.
The ones motivated will make these choices anyway without these 
rewards.
But the ones who are not -  this might not be motivation enough.
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FINANCIAL 
GROWTH 

The gift was meaningful because she remembered what I said.
We didn't have much money. Our honeymoon was sponsored 
by an uncle
We have given travel vouchers to a friend so that they can have 
an experience for his 50th birthday.
We have given an FD to Nitu for her wedding, but they can 
break the FD if they are together for 5 years.
Most gifts have been commodities.
The charity is run by a friend so I rather give the money there.
We bought groceries or what they needed from the 
supermarket and gave it charity rather than giving the money.

AN 
EXPERIENCE

CHARITY
SPONSORS / 
ADOPTS AN 

AMINAL FOR 
YOU

ideal 
gift

meaning 
behind 
the gift

emotion 
behind 
the gift

how is it 
being 

sourced

ETHICALLY AND 
ENVIRONMENT 

FRIENDLY

how 
does the 
gift help

ETHICALLY AND 
ENVIRONMENT 

FRIENDLY

ideal 
gift

meaning 
behind 
the gift

emotion 
behind 
the gift

how is it 
being 

sourced

how 
does the 
gift help

WHAT ADITI WANTS FOR THE FUTURE WHAT PARENTS WANT TO GIFT FOR THE FUTURE

RENEWABLE 
ENEGRY

gift of 
the 

future

The stocks of renewable energy will go off the roofs.
faith in renewable energy -  once they crack it

RENEWABLE 
ENEGRY

gift of 
the 

future

RESEARCH TO 
VACCINATION

new 
financial 
models

new 
financial 
models

effects
new 

financial 
modelsINTER 

GENERATION 
CARRY 

FORWARD

INTER 
GENERATION 

CARRY 
FORWARD

REMINDERS 
-  VIDEO / 
PICTURES

when
DURING 

CELEBRATIONS 
LIKE  

BIRTHDAYS / 
ANNIVERSARY

WHEN 
NATURAL 

CALAMITIES 
OR 

UNFORESEEN 
DISASTERS

whenREDUCE CAR -  
TRAVEL -  GYM 
WORK OUTS

PART OF THE 
SALARY GOES 

INTO IT

POINTS ON 
REDUCTION OF 
ELECTRICITY -  
GADGET USE

WHAT SHLOKAH WANTS NOW WHAT PARENTS WANT TO GIFT

WHAT SHLOKA WANTS FOR THE FUTURE WHAT PARENTS WANT TO GIFT FOR THE FUTURE

ideal 
gift

meaning 
behind 
the gift

emotion 
behind 
the gift

how is it 
being 

sourced

how 
does the 
gift help

gift of 
the 

future

new 
financial 
models

effects

when

GIFT FROM MOM for 12th birthday with 12 little 
things and small notes on each of them
for my 40th birthday one of my closest friend gave 
me a picture coffee table book
meaningful -  is mostly handmade
or something associated with a memory or someone 
remembered what I like or what I am into -  it doesn't 
need to be too expensive.
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SOMEONE
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CALAMITIES 
OR 
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WHEN 
SUGGESTED BY 

SOMEONE

CAUSES THAT I 
AM 

PASSIONATE 
ABOUT

SHARES OF A 
BLUE CHIP 
COMPANY

SIPSIP

she thinks giving a part of a salary 
won't let her sustain herself. there 
is anxiety about how much do you 
need to earn to lead a comfortable 
life

Parents think that part of the salary 
put away is a good way to invest.

WHAT SAKSHI WANTS NOW WHAT PARENTS WANT TO GIFT

WHAT SAKSHI WANTS FOR THE FUTURE WHAT PARENTS WANT TO GIFT FOR THE FUTURE

Grew a tree for charity -  contribute by buying a tree -  plant tree in 
your name -  give a name to the tree -  and it was in sakshi's name -  
charity of reforestation -  small organisation so they don't have the 
man power to do it.
for dads 50th birthday -  50 things on a scroll -  why we love him -  
memories with him -  relationship
sakshi doesn't want a tree as a gift -  but gadgets and makeup
combination of both -  something tangible too
suresh -  50th fujarah trip birthday
a flying experience
learning how to do makeup -  like an internship to go an learn from 
someone.
A t shirt or slippers doesn't matter to them -  they already have 
things -  so the value of things are reduced.
We try to limit the gadgets to birthday -  laptop or mobile phone -  
tied to birthdays -  so that the excitement is there.
Once they have it they value of it goes away because they have it.
She didn't like the balloon ride but she remembers the time 
together.
Money is a great gift but it is impersonal.

I want to stop buying from Zara because unethically sourced.
Going forward every one should learn how to sustain themselves.
Barter system -  I rather give money because we have the money in 
hand.
easier to give the money -  behaviour change will not tied in with 
buying a gift
I have had to do this to give you this -   really don't want it
But saying I had the opportunity to save the environment and got 
you this.
The ones motivated will make these choices anyway without these 
rewards.
But the ones who are not -  this might not be motivation enough.
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Figure 19.

picture of kids -  memory
kids -  playstation -  xbox -  toys
10- 13- 14 yr old kids
Took them to a school in India to get a new experience
I would like then to see the worth of a dollar in a another 
country
how long with their dollar go to fund something else -  Skyped 
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REMINDERS 
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budget -  and the options of only that budget -  and pick and 
choose
Let's buy a reused playstation -  for cheaper and use the money 
to transform someones life or eco system or environment. 
HLEPS ME TRANSFORM 

KURT:
JEREMY:

MATTEO

desk for my 40th birthday
gave my parents a video of everyone saying happy birthday.
I tend to prefer give and receive -  with sentimental value -  desk 
as something I should have now that I am grown up.
time share gift -  which I thought I won't like but loved it.
remembered something they said and got it.
kids think they just appear -  and to show then and grow a tree.
h i i b k
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REDUCING 
CONSUMPTION

REWARD 
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USAGE
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GROWTH CHART PICTURES

WHEN MY 
SALARY 

REACHED 
30,000£ I WAS 
DONATION 1% 
-  30£ A MONTH 

-  1£ A DAY 
WHICH HAS 
CHANGED 

NOW

WHEN MY 
MARRIAGE 
COLLAPSED

SUPPORTER -  
DIRECT DEBIT

SOME TAX 
BENEFITS HERE 

 -  GIFT AID

the idea of skills and exchange

An eye glass -  when I was a kid -  in Uruguay was really poor -  
uncle and my dad made the magnifying glass for me -  I have 
had it for 45 years old -  discovering insects and killing then with 
the sun -  takes me back to my childhood -  when I was happier.
symbol of youth in another country -  I really liked the uncle
I keep it in a safe and don't use it any more
My aunt when we came to Canada -  for my birthday she gave a 
me fishing rod when I was 9 -  and I fell in love with fishing -  we 
were urban and my dad started taking me to fish -  it was my 
connection to nature.
What they bought to me -  opened me up to a different world.
daughter took me to a restaurant -  remembering the life in 
Dubai and the outings -  she was all dressed up and pretending 

Gen wanted to go to Italy for her birthday. Even though I didn't 
want to spend much.
She wanted to jog in a park in Rome -  but it was her 50th 
birthday we jogged for 50mins -  we will remember this.
bias -  LOT OF THINGS ARE BECAUSE WE LIVE APART AND HAVE 
HAD A DISCONNECT
I am optimistic -  I think it will be better
I will pay for good journalism and knowledge.
The Atlantic or the guardian -  this will help in distributing the 
knowledge.
so that the policies will change -  give people education and you 
will change the world
if IT DOSNT MAKE A DIFFERENCE TO YOU RIGHT NOW -  people 
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RECOGNITION 
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Kids do have a piggy bank -  but 
is definitely interested in 
teaching kids the value of 
money and how far can savings 
take you.

She has interest in stocks and 
shares but I would like to teach 
her how to do it. I was never 
taught this when I was young so I 
have to work all my life.
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picture of kids -  memory
kids -  playstation -  xbox -  toys
10- 13- 14 yr old kids
Took them to a school in India to get a new experience
I would like then to see the worth of a dollar in a another 
country
how long with their dollar go to fund something else -  Skyped 
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budget -  and the options of only that budget -  and pick and 
choose
Let's buy a reused playstation -  for cheaper and use the money 
to transform someones life or eco system or environment. 
HLEPS ME TRANSFORM 

KURT:
JEREMY:

MATTEO

desk for my 40th birthday
gave my parents a video of everyone saying happy birthday.
I tend to prefer give and receive -  with sentimental value -  desk 
as something I should have now that I am grown up.
time share gift -  which I thought I won't like but loved it.
remembered something they said and got it.
kids think they just appear -  and to show then and grow a tree.
h i i b k
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the idea of skills and exchange

An eye glass -  when I was a kid -  in Uruguay was really poor -  
uncle and my dad made the magnifying glass for me -  I have 
had it for 45 years old -  discovering insects and killing then with 
the sun -  takes me back to my childhood -  when I was happier.
symbol of youth in another country -  I really liked the uncle
I keep it in a safe and don't use it any more
My aunt when we came to Canada -  for my birthday she gave a 
me fishing rod when I was 9 -  and I fell in love with fishing -  we 
were urban and my dad started taking me to fish -  it was my 
connection to nature.
What they bought to me -  opened me up to a different world.
daughter took me to a restaurant -  remembering the life in 
Dubai and the outings -  she was all dressed up and pretending 

Gen wanted to go to Italy for her birthday. Even though I didn't 
want to spend much.
She wanted to jog in a park in Rome -  but it was her 50th 
birthday we jogged for 50mins -  we will remember this.
bias -  LOT OF THINGS ARE BECAUSE WE LIVE APART AND HAVE 
HAD A DISCONNECT
I am optimistic -  I think it will be better
I will pay for good journalism and knowledge.
The Atlantic or the guardian -  this will help in distributing the 
knowledge.
so that the policies will change -  give people education and you 
will change the world
if IT DOSNT MAKE A DIFFERENCE TO YOU RIGHT NOW -  people 
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uncle and my dad made the magnifying glass for me -  I have 
had it for 45 years old -  discovering insects and killing then with 
the sun -  takes me back to my childhood -  when I was happier.
symbol of youth in another country -  I really liked the uncle
I keep it in a safe and don't use it any more
My aunt when we came to Canada -  for my birthday she gave a 
me fishing rod when I was 9 -  and I fell in love with fishing -  we 
were urban and my dad started taking me to fish -  it was my 
connection to nature.
What they bought to me -  opened me up to a different world.
daughter took me to a restaurant -  remembering the life in 
Dubai and the outings -  she was all dressed up and pretending 

Gen wanted to go to Italy for her birthday. Even though I didn't 
want to spend much.
She wanted to jog in a park in Rome -  but it was her 50th 
birthday we jogged for 50mins -  we will remember this.
bias -  LOT OF THINGS ARE BECAUSE WE LIVE APART AND HAVE 
HAD A DISCONNECT
I am optimistic -  I think it will be better
I will pay for good journalism and knowledge.
The Atlantic or the guardian -  this will help in distributing the 
knowledge.
so that the policies will change -  give people education and you 
will change the world
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“It takes me back to my childhood - when I was 
happier. I have it for 45 years now. It is the symbol of 
my youth in another county”

“When I moved to Canada my aunt gave me a fishing 
rod for my birthday. I fell in love with fishing. It was my 
connection to nature.”

“We went to Rome for her 50th birthday. She wanted 
to jog there for 50 minutes. We will always remember 
this - the smell of the day, the sun, the feeling.. 
everything.”

“I got a time share once, which I thought I wont like... 
But I ended up loving the gift.”

“Most gifts are still commodities because it is easy.”
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Values that matter now in the present:

The insights were surprising and interesting. 
The younger generation had a very fresh take 
on what could be a “cool” gift. They were 
interested in stocks and bonds of a company 
which their parents trusted. This is something 
I expected more from the parents - the idea 
of investing in the child’s future. However, 
the parents thought an experience would be 
the best gift they could give their kids. This 
might be because experiences are the best 
way to ingrain memories, learn something, 
gain exposure and also build connections 
and bonds with each other. The younger 
generation is more conscious of the sourcing 
of the gift and they are teaching those 
ethics and values to their parents. One thing 
that both the generations had in common 
were they expected the gift to teach them 
something new or new ways of doing things.   

• Sense of Security.
• Maybe uncertainty about 

the future.
• Financial Responsibility.
• Value of saving.
• Learning through 

experience.
• New Memories.
• More aware of ethically 

sourced products.
• Educate the parents about 

it.
• Transformation. 
• New ways of doing 

things.
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Younger Generation Older Generation
Values that are not formed yet but driven 
by future expectations: 

Both the generations are putting a lot of faith 
in renewable technology and sustainable 
farming. The parents believe it is going to 
be imperative for the children to learn to 
sustain themselves in the future. To help 
them do this learning from experience still 
holds strong. The idea of alternate financial 
models for gifting and sacrifice as a gift was 
investigated. For the former, participants 
were happy to explore it, if an alternative was 
presented to them and they had tangible 
ways of tracking it. To most gift receivers the 
idea of sacrificing comforts to get them a gift 
would hold immense value, however some 
suggested they would be burdened by it. Both 
the generations feel they could reduce their 
consumptions and some sort of motivation 
(rewards, points, social recognition) would 
help them make behaviour changes towards 
this goal. The idea of inter-generational 
carry forward was appealing to both the 
generations.   
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• Learning through 
experience.

• They feel they can make a 
difference.

• Sacrifice could be a gift.
• Putting in money would be 

the easiest option because 
its there.

• Would do the effort if they 
knew the significance.

• Sacrifice / effort does not 
need to be a gift – but they 
would do it for tangible 
returns that can be shared. 

• Want the leave a legacy 
and make an impact.
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Common to both

Figure 21.
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During the engagement: 

I had tried the engagement on 2 friends before trying it on the 
participants. Thus, I had iterated and included cards which I hadn’t 
considered. However, the participants took an active role and added 
new cards. The participants were very honest. The most interesting 
bits of information came up during the conversations among the 
participants while they were picking their cards. They were trying to 
understand each other’s rational, views and emotions behind them. It 
sparked conversations on the value of money, relationships, age and 
time. 

Reflection on the Online Engagement Tool:

The engagement tool could have gathered more practical insights 
if it was used to co-create a gift for the young adults. I could have 
sent the cards beforehand and the engagement could have been just 
about creating the gift (I did this later as a workshop). However, some 
level of facilitation was needed in using the cards. 

The What If… scenario showed a bleak future. If I had depicted 
a more optimistic future the insights could have been different. 
I might have missed the aspect of denial, future discounting, 
sense of powerlessness in the face of complex challenges like the 
environmental crisis. Some of the participants had their kids living 
separately, which created a bias on importance of connection with 
them.

The participants who have the option to be greener were selected. 
If it was a different selection the answers could be different. Using 
the context of gift, I might have reached to the emotional and 
social self and maybe less of the rational self. This could help in 
generating deep value and meaning. I gathered that the context 
of how the gift is presented as a value system, of not a burden or 
sacrifice, but rather of doing good for the environment and that 
being transferred as a gift is worth further exploration. There is also 
an intent / desire – action gap. People might want to move away 
from gifting commodities, but they still do so because it is easier. 
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Initial HOW MIGHT WE
 redesign the ritual of intergenerational 
gifting to pass on values, knowledge 

and giving back to the future 
generations?

Redefining the How Might Wes: 

Insights from online engagement 
tool:

Most gifts are still commodities 
because it is easy

Both the generations want to create: 
• New memories 

• Learn new ways of doing things 

• Leave a legacy and make an 
impact

• Invest in sustaining themselves for 
a better future

• The younger generation in 
conscious and teaching the older 
generation about the importance 
of ethically/ sustainably/ locally  
sourced products.

HOW MIGHT WE 
redesign the ritual of intergenerational 

gifting to urban young adults 
(18-25years) that gives them a chance 

to invest / gift a greener future?
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Some of the insights from the engagement sounded good on paper, 
but could you make it more tangible for people. For example, would 
someone really appreciate the gift of stocks and bonds or a tree 
grown in a different country. How would they want to experience a 
gift which is not tangible, nor an experience, nor gives you instant 
gratification? The aim was to explore the human thinking process 
about what constitutes a good gift, the effort and thought put into 
it, the experience built around the gifting process (giver viewpoint) 
and use, reveal, experience and reciprocation (receiver viewpoint). 
Another thing worth exploring was whether a shared participation 
in the process of gift selection and creation enhanced the gifting 
ritual in some way. The best way to do this was probably a physical 
workshop. However due to lock-down this was not possible and I 
chose to do it as an online co-creation workshop. 

Participant Selection:

While I waited for families to get back to me, I tried the workshop 
on three students (22-25 years) which was a good starting point to 
gain insights on how youngsters view digital or intangible gifts. My 
tutor pointed out I was missing the intergenerational element. Thus, 
I conducted a second workshop with a family (parents and their son - 
25 years).

Online Co-creation Workshop:

Figure 22. (above) 
Online workshop 01 
participants.

Figure 23. (left) 
Online workshop 02 
participants.
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GIFT FOR SADHNA

§

sadden TO WHATSAPP ME HER IDEAL GIFT:

- 

OTHERS TO THINK OF AN IMMATERIAL OR DIGITAL 
GIFT FOR SADHNA -  THEY CAN ASK HER QUESTIONS 
/ DO AN INTERVIEW / ASK DEEPER QUESTIONS - 

-  WHAT DOES SHE LIKE DOING?

-  THINGS SHE WORRIES ABOUT?

-  THE FUTURE?

-  THE VALUES THAT ARE IMPORTANT TO HER?

-  HER PASSIONS?

-  WHAT SHE LOVES DOING IN HER SPARE TIME?

-  DOES SHE WANT TO LEARN SOMETHING NEW?

-  WHAT ARE THE IMMATERIAL THINGS SHE 
APPRECIATES?

SADHNA TO ANSWER IN VERBS (like to experience, create, explore....)

MEMORIES -  PERSONAL TOUCH -  PRODUCTIVE AND USEFUL -  WELL INVESTED -  PER LOVED GIFTS -  SHARING PLAYLIST AND MOVIES -  
EXCHANGE

SADHANA -  -  WHERE BOTH CAN DO IT TOGETHER

ALSO WHAT THE FRIENDS WOULD LIKE HER TO GET 
HER FOR HER BIRTHDAY.

WHAT DO THEY WANT IT TO MEAN?

WHAT DO THEY WANT SADHNA TO GET OUT OF IT?

 WHAT DO THEY WANT HER TO FEEL?

HOW LONG DO THEY WANT THAT FEELING TO LAST?

DOES IT NEED TO HAVE LONG TERM VALUE FOR 
HER?

DO THEY WANT THE GIFT TO BE USEFUL?

WHAT PURPOSE SHOULD THE GIFT FULFIL?

CAN IT BE PASSED OWNERSHIP?

HOW DO THEY WANT TO PAY FOR IT?

ADOPT 
AN

ANIMAL
TREE

NATIONAL 
GEOGRAPHIC 

SUBSCRIBTION

HAND 
WRITTEN 
CARDS

HAND 
CRAFTED -  

TRADITIONAL 
HANDICRAFT - 
 CHESS BOARD

CHANA 
PATNA 
TOY

STOCKS 
AND 

BONDS

ELECTRONICS 
-  NEW AND 

SAVVY

APPLE 
MAC 

GADGETS

DAY TRIPS 
/ EXPEREINCE

S

EXCITMENT - 
 MEMEORIES 
-  SENTIMENT-  

EMOTIONS

HAND 
WRITTEN 
POEMS

TREE
STOCKS 
AND 

BONDS

pre- 
loved 
gifts

NATIONAL 
GEOGRAPHIC 

SUBSCRIBTION

trip -  to go 
together -  
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Workshop 1:

Workshop 2:

GIFT FOR SHALIN

stylist -  
service-  
learning 

about fashion

liqueur tasting 
experience - 

 winery -  beer 
tasting

time to 
explore his 
interest - 
 cheese 
making

first edition 
book 

signed by 
with author

subscription to 
some places 
over time - 

 time share -  

subscription to 
explore 

a forest every 
year -  help in 

the farm

doing something 
in nature - 

 dedicated chunk 
of time to do it -  

movie 
subscription or 
the opportunity 

to go watch it 
somewhere

SHALIN NEEDS A WAY TO...

to take time off to be in nature

Surpisingly // because // but...

because there is nothing close by and everything takes time and 
planning and doing something -  making food or planting - 

5 RADICAL WAYS TO MEET HIS NEEDS.

SHARE THE SOLUTION AND GET FEEDBACK

GIFTING AN 
EXPERIENCE 
WHICH ALLOWS 
YOU TO 
CONNECT WITH 
NATURE

HELP OUT WITH 
-  APPLE 
PICKING, TEA 
PICKING, 
COFFEE 
PLANTATION

LOCAL FOOD -  
LOCAL 
EXPERIENCE

SERVICE ABOUT 
LEARNING 
SOMETHING 
NEW -  BREW 
BEER -  URBAN 
FARMING -  
WORKSHOP

COMMUNITY OF 
PEOPLE WHO 
HAVE SIMILAR 
INTRESTS.

Figure 24. Online co-creation workshop 01.

Figure 25. Online co-creation workshop 02.

Workshop Framework: 

I was looking for ways to co-create a gifting experience. I came 
across The Gift Giving Project from the Stanford d school (Translated 
Resources - Stanford d.school, 2020) and thought it was a good fit 
for what I was trying to achieve. I modified the framework to suit an 
online workshop and intergenerational gifting process. (figure 24, 25) 

Insights: 

The receiver of the gift put a high value on sharing an experience 
with the giver. Maybe this was their way of showing appreciation, 
gratitude and excitement over the gift – which ever form it took. 
The longevity or continuation of the sentiment and memory were 
valued, and people wanted to revisit that feeling or experience – 
either digitally or via a small object like a bracelet. (figure 26). The 
workshop confirmed the insight that people were happy to be 
part of a an gifting experience towards a greener tomorrow even 
with delayed gratification - like growing a tree or receiving funds 
for their future. 

Reflection on the workshop:   

It was difficult to get people to sketch or draw. Whenever this was 
a barrier, I asked them to use icons and images. The workshop with 
students worked better when I explained the whole process rather 
than doing it in parts. This helped me understand the role of a 
facilitator better for the second workshop. The workshop being online 
had its limitations to get the older generation involved. The workshop 
would be more useful if I had identified stakeholders, experience 
gifting companies, urban gardeners who could be involved in the co-
creation of the gift with the customers
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REFLECT & GENERATE NEW SOLUTIONS:

small peice of land - 
 where I can do 
someting -  grow 

what you want -  use 
the space up -  in the 

urban setting

go to a farm - 
 meet the 

farmer -  help 
him for 

sometime

relax -  meet the 
farmers family - 

 meet the 
community - 
 share a meal

REFLECT & GENERATE NEW SOLUTIONS:

BUILD THE SOLUTION

WHAT 
WORKED

WHAT 
COULD BE 
WORKED 

ON

QUESTIONS IDEAS

small peice of land - 
 where I can do 
someting -  grow 

what you want -  use 
the space up -  in the 

urban setting

terraces 
are divided 
-  help me 
set it up -  

-  meal in a restaurant
-  use it myself
-  or give it away
-  cafe with food from the food 
grown there
 -   experience with everyone 
involved
-  continual experience
-  give back
-  pass it forward

SHALIN NEEDS A WAY TO...

to take time off to be in nature

Surpisingly // because // but...

because there is nothing close by and everything takes time and 
planning and doing something -  making food or planting - 

5 RADICAL WAYS TO MEET HIS NEEDS.

SHARE THE SOLUTION AND GET FEEDBACK

GIFTING AN 
EXPERIENCE 
WHICH ALLOWS 
YOU TO 
CONNECT WITH 
NATURE

HELP OUT WITH 
-  APPLE 
PICKING, TEA 
PICKING, 
COFFEE 
PLANTATION

LOCAL FOOD -  
LOCAL 
EXPERIENCE

SERVICE ABOUT 
LEARNING 
SOMETHING 
NEW -  BREW 
BEER -  URBAN 
FARMING -  
WORKSHOP

COMMUNITY OF 
PEOPLE WHO 
HAVE SIMILAR 
INTRESTS.
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Figure 26. Online co-creation workshop 01 outcome.
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Desk Research:

Inspirations: 

Some of the existing projects where I could drew inspiration were:  

“The Future Library 
project is a public 
artwork where a forest 
has been planted in 
Norway, which will supply 
paper for books to be 
printed in 100 years 
time.” 

“Stockpile is the only 
brokerage where you can 
give an e-gift or physical 
gift card redeemable for 
stock. You don’t need an 
account to give a gift.” 

“Send Gifts, Letters and 
FREE E-letters to you by 
choosing your recipient 
and your delivery date. 
You Gift or Letter is going 
to be stored in a safe 
storage facility awaiting 
delivery according to 
your preferences.”

“Whatever the occasion, by asking for 
donations instead of gifts you can share 
your celebration with people who are living 
in extreme poverty.”
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Evolution - trends - future of gifting: 

I tried to do a back-casting to see the trends / signals. There seems to 
be a trend of gifts going digital. An emphasis on health, well-being, 
self-monitoring and towards good causes. 

prestation, gifts for social wealth, continuity of exchange, “spirit of the gift” burning man-gift economy online gift cards

Figure 27. Back-casting.
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subscriptions as gifts experience as gifts

?

possible future gifts?

ecosystem 
around gifting

What does the future environment 
feel like?

What are challenges & rules?

What is the state of technology?

What impact will design have on the 
planet/society?

How does it change our behaviour? 

What will be the ripple effect?
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Talk to Experts:

Hemant Julka
(Co-founder & COO - VeggiTech)

VeggiTech is an Agro technology start up. The Hydroponics and Grow 
Lights assisted Hydroponics technologies in the farm are open for 
investors, students and consumers. I presented my initial concept 
to get a feedback on the feasibility of the idea. He said the idea 
of gift and sustainability is strong because of the emotions and 
values attached. “Micro investment model in sustainability will have 
a tenfold impact on the universe. I would like my kids to have this 
head start.”

Elise Van Middelem
(Biodiversity Builder & Founder - SUGi)

SUGi is global community of rewilders, who grow ultra-dense, 
biodiverse mini forests of native species only, in urban areas. I spoke 
to her to understand the challenges in the tree gifting space and the 
emerging trend. “I started SUGi because I wanted to plant a tree on 
my birthday and invest in nature. That is why your project struck me. 
The biggest challenge for me is that people still want stuff.”    



37

Bas Fransen (CEO - EcoMatcher)
Alvin Junianto Lan (Technical Director)

Eco matcher is a transparent and innovative ways to do tree planting. 
I spoke to them to understand how they work in the corporate 
space and their challenges. Their biggest problem was the gifting 
experience – the digital way to open a box and experience the 
surprise of a gift. 

Rohinton Unani (Independent Financial Advisor)

I spoke to him to understand about impact and ESG investment. 
“It’s an extremely niche market and for vegans or environmentally 
conscious people.” He says there is a rise in people asking to invest 
in green and sustainable causes close to their values, but he rather 
have them play it safe.  
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Concept Directions:

The interviews, engagements and the expert advice gave me a 
wealth of information to work with. My initial opportunity statement 
was broad enough for project to still go in several directions. 
However, I was interested in imagining/building a service concept 
that I could maybe continue working on after the program if possible. 
To that end, armed with all the insights and inspirations, I made four 
rough persona’s and design options and concepts to gauge people’s 
preferences and reactions and get their feedback. The aim was to see 
the:
• Preferred setting for the gift (local urban farm, rejuvenation of 

green urban projects, tree planting or reforestation),
• The preferred gifting model (subscription, single tree, tress per 

square meter, groups of tress),
• Extensions and benefits (profit sharing, personal involvement, 

future visits and inheritance).

The concepts were sent in the form of visual concept cards (figure 
29,30,31,32) with clearly outlined offerings, to give people a chance 
to clearly understand the concept and respond to it. At this stage, I 
wanted people to react to the bigger idea and not necessarily what 
form it took. I sent this digitally to all the participants to vote on the 
options and give their feedback on what they would like to alter. 
It was clear that people preferred something local, tangible and 
quantifiable. In terms of concepts, people gravitated towards Option 
1 the most. Figure 29. Concept Option 01.
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Figure 30. Concept Option 02.
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Feedback & Iterate:

Option 1:

“We liked the recurring component and you can actually see the 
vegetables you have invested in.”

“It quantifiable and really simple.”

“I feel like I have grown my own produce and I am receiving 
something.”

“I like it because it is feasible, locally grown and sustainable.”

Option 2:

“I want to gift something that’s closer, not something that is far 
away.”

Option 3: 

“I like the idea of dedicating tress to family and friends and they 
can be passed down – I would probably pick a mango tree.”

Option 4: 

“I would do more good on a larger scale, and the benefits are so 
many – carbon points, grove of trees dedicated to family and pass it 
to the next in kin!.” 

Figure 31. Option Concept 03.
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Figure 32. Option Concept 04.
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Design Development:

THE FUTURE PRESENT: 

The initial feedback on the concept ideas, were very helpful in 
concept selection and tweaking. Coupled with my initial motivations 
I envision the project taking shape of on online web/App.-based 
platform / service which allows parents make micro investments 
on behalf or for their children towards sustainable projects and 
package it as a gift. The initial starting point for the service is to 
collaborate with urban farming projects (e.g VeggieTech). As the 
platform develops, it can tie up with other sustainable initiatives 
as part of its service. Given the breadth of the service and number 
of touch-points, I wanted to focus on a few key scenarios for the 
purpose of this project. 

The main touch points I then focused on were: 

Gift Giver: 

• Introducing them to The Future Present via a website (figure 
35): explaining the service, investment options, the returns, 
minimum investment, the period, terms and conditions. 

• The carbon credits the giver receives (figure 36a): how these can 

be used now and, in the future, (paying bills, buying vegetables, 
sell-able to companies, carbon offsetting during flights), 
transferable within family members and intergenerational transfer.

 
Gift receiver: 

• The experience of digitally opening a gift (figure 36b): the 
digital element of surprise by swiping various screens to get the 
gift – with the fund certificate and unique code. 

Based on talking to experts, my tutor feedback on the workshop, the 
element of surprise is an important part of gifting. It gives delight 
to the receiver and it is worth exploring as a touch point (Kwon, H. et 
al, 2017). 

• Shared experience of visiting the farm – to physically see the 
part of the farm you have leased out. 

Thought this is not mandatory but giving people a chance to share 
an experience is gives them a chance to spend time and build 
memories. They can cherish this in the form of a visit to the urban 
farm you are supporting. 
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• Food transparency – tracking of the harvest, the farm, the growth 
cycles, effort into the production, usage of crop supplements, 
crop protection added and the nutrients. (figure 36c, 36d).

Apart from transparently regarding their investment, this is a way to 
keep the users engaged in a service at regular intervals. Moreover, 
seeing their plants grow give people joy.

• Social media recognition (figure 36e) – green tree on Instagram 
for efforts towards environmentally conscious behaviour. 

• Using the seed locket and pay it forward – the seed locket is 
collectable at the farm when you visit it. It is completely organic 
and biodegradable. You can wear at as jewellery till you decide to 
grow it. For the first couple of weeks the seed grows with you and 
you can wear it as a live – growing jewellery. 

Instead of packaging and transporting the seed locket it is made 
and collected in the farm. It gives the user something tangible which 
can be grown, worn, nourished and eventually given away or passed 
forward to a loved one in a sustainable manner. The act of giving 
away brings a feeling of ecstasy along with it. 
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THE FUTURE PRESENT
Invest in the Future PE

RS
O

N
A

Gift Giver - Jay Jas (48years)
Goals: “I know Adi would appreciate cash for her birthday. 
But that is so just so impersonal and she will just spend it.“

Expectation: Uncomplicated, trustworthy purchase of green 
investment which has guaranteed returns and is transparent.

ST
A

G
ES

Awareness Search / Exploration Purchase + Benefits Personalize & Gift / 
Delivery 

TO
U

CH
 P

O
IN

TS

Word of mouth

Digital promotion 

Tie up with 
Plant Nursery, 
Environmental 
Cause, Impact 
Investors

Directly at the 
Urban Farm

Website / App.

What is the service

Benefits

Online Chat 

FAQs

Decision Making

Option 1:
Yearly Subscription 
for weekly farm 
produce.

Option 2:
Yearly investment 
with 6% return at 
end of term.

Option 3:
Yearly investment 
with 3% return 
at end of term 
with farm to 
table restaurant 
experience.

Payment with 
credit/ debit card/ 
bank transfer. 

GeoTag & tracking 
of farm plot. 
Option to visit the 
farm. 

Digital carbon 
card - individual 
carbon credits.

Weekly updates 
on plant life cycle/ 
harvest cycle.

Monthly report on 
company updates/ 
growth. 

Write the 
recipients name, 
dedication, letter 
via email, text or 
message. 

Option to add 
the bank account 
number for the 
payout at end of 
term. 

Gets notification 
when gift is 
received. 

Receives Digital 
carbon card with  
individual carbon 
credits - updated 
with every 
purchase.

Monthly report 
on company 
updates/ growth. 

Pass it forward 
Zero Waste Seed 
Locket collected 
at Urban Farm.

Journey Map:

Figure 33. User journey map.
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Gift Receiver - Adi Jas (20 years)
Goals: “I cant wait to see what Dad gets me this year. He 
gives great gifts and takes care to pick them out.“

Expectation: Straight forward way to claim the gift, enjoy and 
show it to her friends.

Receiving the Gift Exploration of the Gift Using the Gift Reflection / Reciprocating / 
Pass it forward

Trouble Shooting /
Customer Service 

Receives the 
personalised gift. 

Farm produce by 
home delivery. (1)

Digital fund 
certificate with 
unique code via 
postal service.(2,3)

Pass it forward 
Zero Waste Seed 
Locket collected 
at Urban Farm.

GeoTag & tracking 
of farm plot. 

Carbon absorption 
by her crops.

Virtually visits her 
farm plot. 

Visits the website/ 
downloads the 
App.

Invitation to 
physically visit the 
farm / meet the 
urban farmers.

Enters her unique 
code to discover 
the gift further. 

Notification on 
harvest cycles/ 
harvest delivery.

Weekly updates 
on plant life cycle/ 
harvest cycle.

Any time access 
via unique code.

Food transparency 
- Caloric value.
- Crop protection.
- Effort into the  
   production.
- Updates from the 
   urban farmer. 

End of year 
options to:
-  Renew 
   subscription. 
- Renew the 
   investment.
- Meal at the farm   
  to table 
  restaurant.

Personalized thank 
you note to the 
giver via email, 
text or message.

Pass it forward 
Zero Waste Seed 
Locket to family 
for friend or use it 
to grow your own 
plant.

Recognition on 
social media.

Option to share 
carbon credits with 
receiver.

Reflection / Reciprocating / 
Pass it forward

Share the referral 
codes with family 
and friends.

Customer Service.

Chat Bot.

FAQs.

Green Investors/ 
Urban Farming 
Community.

Online complaint.

Personalize & Gift / 
Delivery 

Write the 
recipients name, 
dedication, letter 
via email, text or 
message. 

Option to add 
the bank account 
number for the 
payout at end of 
term. 

Gets notification 
when gift is 
received. 

Receives Digital 
carbon card with  
individual carbon 
credits - updated 
with every 
purchase.

Monthly report 
on company 
updates/ growth. 
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Storyboard:

To give the audience a better sense of how the service works, I 
designed a storyboard that explains how a gift giver and receiver 
would go about using the service, what touch-points would they 
need to interact with, and how they could keep being engaged in the 
service.

The scenarios covered include:

• Exploring the service through its online touch-point.

• Opening a digital gift.

• Visiting the farm to be able to see your investment/gift.

• Feeling vested in the service by tracking various aspects of plant 
growth and its benefits.

• Using carbon credits.

• The magic of the seed locket
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ON THE DAY OF ADI’S BIRTHDAY

AN EMAIL NOTIFICATION

Storyboard:

OPENING THE GIFTING.....

YEAR 2025. A DAD TRYING TO BUY A MEANINGFUL GIFT FOR HIS DAUGHTER...

WHAT DO YOU GET KIDS THESE 
DAYS? THEY PRACTICALLY HAVE 
EVERYTHING THEY NEED...

Let me see 
what is there 

online.

JAY GOOGLES “MEANINGFUL GIFTS” AND DISCOVERS THE FUTURE PRESENT....          

HE THINKS IT MIGHT MAKE A INTERESTING GIFT. HE DECIDES TO MAKE AN INVESTMENT FOR ADI...          

REDEEM YOUR GIFT

THE FUTURE PRESENT
Invest in the Future

DISCOVER YOUR GIFT DISCOVER YOUR GIFT DISCOVER YOUR GIFT

THE FUTURE PRESENT
Invest in the Future

THE FUTURE PRESENT
Invest in the Future

THE FUTURE PRESENT
Invest in the Future

Figure 34. Storyboard.

(1)

(2)
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I hope you 
enjoyed your visit. 
Do collect the you 
seed locket. 

Yes we did. Thank 
you for showing 
us around.

SATURDAY FEW WEEKS LATER

Let me check on 
my harvest.

Hey, Dad. I loved the 
gift!!! Should we visit the 

farm together? 

I am glad. Sure.
Saturday? 

SOON SATURDAY - Both head to FarmTech with the Unique Code & GeoTag.

An outdoor area 
too? Yes, lets go.  

Welcome to FarmTech. This is your leased space & I look after 
your part of the smart farm. You can track you plant growth and 
harvest. Our harvest cycle are 3X. Every 25days you will get a 
harvest notification. 95% reduced water usage and fertilizers. 
You can track that too. In 100sqm we can produce ads much as 
1acre farm, thus maximum ROI. Lets see rest of the farm. 

Adi’s GeoTag

Powered by
THE FUTURE PRESENT

Food 
Transparency

Adi’s Harvest
Effort put into the production 

during the season

150
days

320
hours

13
hours

3
L

Usage of crop supplements

Adi’s Harvest

READ MORE

Spinach - A7-0925, Sep 2025
CO2 - 150kgs

Week1 Week2 Week3

Week4 Week5 Week6

Week1 Week2 Week3

Tomato - A7-0925, Oct 2025
CO2 - 200kgs

HE THINKS IT MIGHT MAKE A INTERESTING GIFT. HE DECIDES TO MAKE AN INVESTMENT FOR ADI...          

Figure 34. Storyboard.

(3)

(4)
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MEANWHILE.....  

Let me use my carbon credits 
to pay the electricity bill and 

get some vegetables.

Jay’s Carbon Credits
A7-0925

C
C 150

Tuesday 15th Jan C
C12

Home Payments Help
?

AND THE GIFTING CONTINUES.....

ADI USES THE SEED LOCKET TO GROW A PLANT AND EVENTUALLY GIFTS IT TO HER LITTLE SISTER....

ZERO WASTE SEED LOCKET 
INSTRUCTIONS:
The seed locket is made of minerals 
with seed embedded in it. When 
you decide to grow the plant, just 
add 2 drops of water each day for 2 
week till it starts to germinate. Wear 
it as a live jewellery till then. After 
that pant it in a pot with soil and gift 
the plant to a loved one.  

WEEK 1

WEEK 2
WEEK 3 - TRANSFER INTO A POT 
-  GIFT IT TO A LOVED ONE....

WEEK 1

Figure 34. Storyboard.

(4)

(5)
FEW MONTHS LATER.....  
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Stakeholder Map:

Customer

Urban Farmers

Plant Nursery

Delivery Service

Online payment portal

Bank portal

Retailers

Financial 
AdvisorsGift Giver 

Tracking 
technology

Gift Receiver

App developers

Vendors for 
farm equipment

Aviation 

Locket Maker

Banks 

THE FUTURE PRESENT Renewable
energy 

Sustainable 
Ventures

Utility 
companies

Figure 35. Stakeholder map.
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Touch-points:
• Website

Figure 35. Touch point - Website.

Figure 35a. Website - Landing page. Figure 35b. Website - How it works.
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Figure 35b. Website - How it works. Figure 35c. Website - Why they will love it                   .
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Figure 36a. App - Gift Giver - using the 
carbon credits.

Figure 36. Touch point - App.

Figure 36b. App - Gift Receiver - Digital experience of opening the gift (surprise).
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Figure 36c. App - Gift Receiver - Food Transparency. Figure 36d. App - Gift Receiver - 
Geo Tag.

Figure 36e. App - Gift Receiver - 
Social Recognition.
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Future Work:

A project of this scope involves several phases and stakeholders. 
As the stakeholder map (figure 35) suggests, true realization of 
the project would involve talking to and interfacing with multiple 
stakeholders, including urban farms, payment gateways, financial 
advisors etc. An immediate next step would be to prototype a few 
touch-points and get initial reactions on the features and the design 
of the touch points, especially the digital gift opening (unboxing), the 
seed lockets and the tracking interface. This will help in validating and 
iterating touch points that make this service unique.

I shared my project with people who were not initial participants. 
The question on the return of investment came up and how it was 
guaranteed. For now, these figures are speculative and further 
work will be needed to project realistic figures. This would involve 
speaking to specific stakeholders and develop a business canvas / 
value proposition that works for all the stakeholders involved. A final 
mile goal would be to develop a service blueprint considering the 
customer facing touch points as well as the back-end activities.

When I discussed the idea with Hemant Jhulka from VeggiTech 
(urban farming) he saw potential in the idea. A possible next step 
could be to collaborate with them to make this a viable gifting 
option. They have opened their farm to investors on lease with fixed 
returns and the next step could be opening it up to individuals. 

Feedback:

“It would be a good gifting option as there are benefits for the gift 
giver and receiver, while having environmental benefits.”

 “I think I would have contributed to the growth of the produce while 
tracking it the whole time.“

“If the returns are more than what I my investments give me now, I 
will sign up.”

“I like idea of intergeneration gifting and something in there for the 
gift giver.” 
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Words like “happiness”, “joy”, “ecstasy”, “love”, “experience”, 
“enchantment”, “connection”, “memory”, “taken me back”, 
constantly came up throughout design process. These are words 
people associate with rituals / Rituals in life. These intangible 
feelings are made tangible in rituals through gestures, repetition, 
artefacts and the sequestered places where they are performed. 
Which got me to thinking that service design uses human centric 
design method to make the intangible into the tangible through 
sequenced actions, touch-points, objects and prompts. What if 
services like rituals could create the extraordinary out of the 
ordinary, add value to people lives, create meaningful experiences 
and serve an extended purpose though out a customer’s life. This 
is partly what motivate me towards building a gifting service platform 
for the future.  

Working on a project without knowing the outcome is challenging. 
Through this year we have be taught to be comfortable with the 
unknown and ambiguity. I looked as the whole process as getting 
lost and asking for directions. Doing this sometimes leads you to 
problem areas which are not obvious or not problems yet. However, 
my biggest learning was - to wait and expect for certainty before 
acting, is a bigger risk than to discover by acting. 

Overall Reflection:
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